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IMPORTANT ADDRESSES AND TELEPHONE NUMBERS 
 
 
 

Brad Allen, President & Executive Director 
Lynn Harrell, Associate Director 

Hugh Autry, Sports & IT Coordinator 
Lauren Presley, Program Coordinator 

Sandra Manning, Administrative Coordinator 
Margot Raynor, Special Projects Consultant 

 
 

 
North Carolina Senior Games, Inc. 

 
4603 Western Blvd 

 
Raleigh, NC  27606 

 
Phone and FAX – (919) 851-5456 

 
E-mail:  ncsg@ncseniorgames.org 

 
Web site address: www.ncseniorgames.org 

 
 
 

National Senior Games Association 
P.O. Box 5630 

Clearwater, FL  33758 USA 
Phone – 727-475-1187 

E-mail:  nsga@nsga.com 
www.nsga.com 
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North Carolina Senior Games 

Board of Directors 
 

 

 

The NCSG Board of Directors is composed of participants, Local Games 

Coordinators and professionals in the areas of health, aging, and recreation.  They 

generously give their time to guide and develop our statewide program.  Meeting 

three times a year, this policy-making group, with statewide representation, assures 

that decisions are always made with input from participants and Local Games.  The 

members serve three-year terms and we thank them for their devotion to our 

mission of health promotion. 

 

Officers 

Rita A. Roy, Chair, Greenville 

Tracy Honeycutt, Vice-Chair, 

Fayetteville 

Alice Keene, Vice-Chair, Greenville 

Lee Perry, Treasurer, Manteo 

Betty Rising, Secretary, Lumberton 

Louise Gooche, Past Chair, Durham 

 

Members 
Scott Barnard, Goldsboro 

Sue Bent, Murphy 

Mary Bethel, Fuquay-Varina 

Tina Boston, High Point 

Khrystye Haselden, Bolivia 

Mary Henderson, Cary 

Lisa Johnson, Fuquay-Varina 

Keron Poteat, Boone 

Jimmy Solomon, Sanford 

Dennis Streets, Pittsboro 

Londa Strong, Concord  

Dick Taylor, Lumberton 

Beth Wilson, Wilmington 
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Ex Officio Board Members 
Audrey Edmisten, Raleigh 

Doug McRainey, Cary 

Annette Moore, Raleigh 

Diane Sauer, Raleigh 

Michelle Wells, Raleigh 

 

Honorary Board 
Joan Debruin, West End 

Ray Funkhouser, White Stone, VA 

Waltye Rasulala, Cary 
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HISTORICAL HIGHLIGHTS OF NCSG 
 
 

1980 – 1983 Researched “senior olympic” type programs in the nation 
 

1983 N C Division of Aging hosted 1st statewide meeting  

Decisions: Develop a statewide network of Local “Senior Games” 

       Serve ages 55+ in 5 year increments 
 

Governor’s Proclamation for establishment of NCSG 

NCSG became incorporated as a non-profit in December 

NCSG’s 1st Board of Directors appointed 

Plans begin for a “State Finals” in the fall of 1985 

NCSG Rules Book developed 

NCSG Planning Guide publication developed 

3 “model” senior games implemented across the state 
 

1984 1st statewide Conference to help Local Games (to be held annually) 

Sanctioning process enacted for Local Games, per their request 

Statewide kick-off in Raleigh 

17 Local Games held 
 

1985 Developed and implemented a Master Plan 

1st annual State Finals held in Raleigh (727 participants; 3 days) 

2 Sports Management Clinics held 

22 Local Games held 
 

1986 Hired 1st Executive Director and started an office 

23 Local Senior Games held 

1st Newsletter published 

NCSG Sports Procedures Manual developed 

SilverArts program began! 
 

1987 29 Local Senior Games 

Qualifying site for 1st US National Senior Olympics in St. Louis 
 

1988 37 Local Senior Games held 

1st grant from State of NC for ($40,000) 

Part time staff hired 
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1990 SilverStriders Walking Program begins with statewide kick-off 

Hired two full-time staff in addition to Executive Director 
 

1991 SilverStriders wins national award for health promotion program  
 

1993  Developed SilverLiners  

Purchased a permanent office for NCSG 
 

1994  10th Anniversary of State Finals (2074 participants)  

 Basketball 3-on-3 added as an official sport 
 

1995  NCSG Ambassadors Program begins; first Conference! 

 50 Local Senior Games statewide! 
 

1999 Softball Tournament added as an official sport 
 

2003  Bocce added as an official sport 

53 Local Senior Games 
 

2004 20th anniversary of State Finals (3002 participants) 

10th Ambassadors Conference 

53 Local Senior Games 
 

2005  25th anniversary of NCSG, Inc. 

54 Local Senior Games  

25th annual Senior Games training conference/workshop for Local Games 
 

2009 25th annual State Finals (2969 participants) 

15th Ambassadors Conference 

54 Local Senior Games 
 

2013 19th Ambassadors Conference 

53 Local Senior Games 

29th annual State Finals (2774 participants) 

Changed qualifying age to 50+ 
 

2014 20th Ambassadors Conference 

Pickleball added as an official sport 

53 Local Senior Games  

30th Annual State Finals (3183 participants) 
 

2018 24th Ambassadors Conference 

53 Local Senior Games 

34th Annual State Finals (3150 participants) 
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APPROPRIATE TERMINOLOGY 
 
 
 

NAME OF ORGANIZATIONS 
 

North Carolina Senior Games, Inc. 
Correct Abbreviation: NCSG 

 
National Senior Games Association 

Correct Abbreviation: NSGA 
 
 

NAME OF EVENTS  
 

North Carolina Senior Games State Finals 
Correct Abbreviations: NCSG State Finals or Senior Games State Finals 

(Not State Games) 
 

National Senior Games 
Correct Abbreviations: National Games 

 
 

Contemporary References to Adults 50 years of age and better 
Mature Adults 

Seniors 
Senior Adults 
Older Adults 

Never use: “elderly”, “old”, “oldsters”, “senior citizens” 
 
 

Senior Games Participants 
Athletes 
Artists 

Cheerleaders 
SilverStriders walkers 

SilverLiners 
 
 

Contemporary Phraseology when referring to today's seniors: 
Today's seniors are changing the image of aging by their healthy lifestyle example. 

Today's seniors are a generation committed to living longer, healthier lives. 
Today's seniors are role models for their peers, friends and family by their healthy lifestyle example. 
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The Spirit of Senior Games 
 

I am pride in one's community 
And its representation throughout the State; 

I am a smile or a hug 
From a new found friend; 

 
I am the desire that inspires all that 
Are involved to give their very best; 

I am thankfulness for the gifts 
Of health and wellness that are mine; 

 
I am love and support that touches 

People of all ages; 
I am the knowledge that every individual 

Is one of God's special creations; 
 

I am the thread that unites each of us into one 
For this night and all the years to come; 

I am the Spirit of Senior Games! 
 
 
 

Alice Keene 
North Carolina Senior Games 

State Finals 
 October 1985 
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BENEFITS FOR SANCTIONED LOCAL GAMES FROM NCSG 
 
 

Sanctioning: 
 Quality control 
 
Training (for staff and participants): 
 New Coordinator’s Meeting  
 Local Coordinator’s Association 

Meeting 
 Sports Management Clinic 
 SilverArts Workshop  
 Ambassadors Conference 
 Torch 1.0 training 
  
Local Games Association 
 Collaboration for resources, ideas 

and support 
 Local Coordinator’s Association 

meetings 
 Local Games files 
 Summary and detailed Charts of all 

Games’ plans and evaluations 
 
Management Tools: 
 TORCH 1.0 Network 
 Senior Games Planning Guide 
 NCSG Rules Book 
 NCSG Sports Procedures Manual 
 NCSG SilverArts Manual 
 NCSG SilverArts Booklet (for 

participants) 
 NCSG Ambassadors Notebook 
 Master Set of Scoresheets and 

brackets 
 
Sample Forms: 
 Facility diagrams 
 Entry Forms, Liability Waivers, 

Contracts 
 Staffing Plans 
 Budgets 
 Volunteer brochures 
 Scheduling tools 

 
Technical assistance and support: 
 Gamesletters 
 Newsletters 
 Web site (especially PPA!) 
 Phone calls/e-mails 
 Research 
 
Financial support:  
 Games Allowance to Local Games   
 Possible contributions from statewide 

sponsors 
  
Public relations tools:  
 Ambassadors Program 
 Press Releases 
 TV PSA 
 Radio PSA 
 DVDs (promotional and educational) 
 NCSG Information Fliers 
 Social Media 
 “News” page on website 
 
State Finals Information:  
 Entry Packets and online registration 

for qualifiers 
 Checklists for State Finals 
 Copy of all Participant communication 

before they receive it   
 Confirmation, Participant Newsletter, 

etc. on PPA 
 List of Registered Participants on web 

site and PPA 
 Postcard/email reminder for qualifiers 

(print-ready) 
 Results and Records 
 
National Senior Games:  
 NCSG pays membership and fees  
 Submit qualifiers and results 
 List qualifiers and registrants on 

website 
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NORTH CAROLINA SENIOR GAMES, INC. 
POLICIES AND RESPONSIBILITIES OF A  

LOCAL SENIOR GAMES 
 
SENIOR GAMES 
 North Carolina Senior Games, Inc. is a legally incorporated program within the 
state of North Carolina.  The program is administered and controlled by the NCSG 
Board of Directors.  Local programs must be sanctioned by NCSG in order to 
participate in the NCSG program.  Only a sanctioned program/organization may use 
the phrase "Sanctioned by North Carolina Senior Games, Inc." on their information 
and/or refer to their activities as "Senior Games" in North Carolina. The name of the 
Local Games should indicate its geographic location in the state.   

NCSG reserves the right to withdraw sanctioning or place a Games on 
“provisional status” at any time if a Local Games fails to comply with any of the 
components of conducting a quality Local Games. In the event of provisional status, it 
is the responsibility of the Local Games to submit and implement a written plan of 
corrective actions or sanctioning may be revoked.  Games on provisional status are 
not eligible for Games Allowance. 

NCSG sanctions Local Games programs/organizations that are public agencies 
(city or county government) or 501-C-3 tax-exempt organizations that meet the 
requirements set forth in this document.  If an applicant is not a public agency, all 
documents must be provided with the Sanctioning Application for determining and 
documenting the tax-exempt status granted by N.C. and the IRS. 
 
STATEMENT OF SANCTIONING AND SPONSORS 
 The following statement must appear on these print materials:  posters, 
brochures, pamphlets, entry forms, Games' Official Program, press releases, and 
announcements regarding the Local Senior Games program: 
 

“This program is sanctioned by North Carolina Senior Games, Inc.  NCSG is 
sponsored statewide by the North Carolina Division of Aging and Adult 
Services.” 

 
This information may be updated and provided periodically in the NCSG 

Gamesletter.  Please contact the Senior Games office prior to printing your materials.  
Reprint sponsors' names and logos exactly as requested.  They are legally registered 
Service Marks.  A print-ready reproduction of their logos will be provided by NCSG on 
our web site. 
 
LEGAL STRUCTURE 
 North Carolina Senior Games, Inc. is a legally incorporated program within the 
state of North Carolina and is a 501-C-3 not-for-profit corporation.  Local Games are 
responsible for all contracts, debts and obligations incurred by the Local Games, its 
employees, agents, assigns; and for insurance and liability coverage for any personal 
injury or property damage for the Local Games. 
 The Local Games agrees to indemnify and hold harmless NCSG against any and 
all debts, liabilities, or other obligations arising from the Local Games (which are 
separate legal entities from NCSG). 
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GENERAL RESPONSIBILITIES 
Sanctioning 
 Local Games will submit a completed Sanctioning Application with the 
sanctioning fee to NCSG by the deadline of August 1st. Sanctioning Applications 
received after August 1st will be charged a late fee of $50.00.  No applications will be 
accepted after September 10th. Upon review by the NCSG Sanctioning Committee, the 
applicant will be notified in writing via email of the decision.   

Completing the Application: 
 Local Games advisory board/steering committee must meet.  
 Interagency Coordination must be reflected in board/steering 

committee.  Chief Administrator of each Coordinating Agency must 
sign the Sanctioning Application. 

 Local Games Coordinator, Events Director and SilverArts 
Coordinator selected 

 
Local Games Management 

The Activity Policies section of this document must be adhered to.  Local Games 
must enter results into Torch 1.0 for official sports, SilverArts, the SilverStriders Fun 
Walk, and Cheerleaders within 10 days of the conclusion of the activity.  The NCSG 
Evaluation Form must be submitted within 30 days of the completion of a Local 
Games to be eligible for sanctioning.  A Local Games may occasionally be 
requested, and or required, to collect data to justify funding, document outreach 
efforts, etc. 
 It is the Local Games’ responsibility to inform their local qualifiers of the State 
Finals plans, registration process and how to acquire/submit State Finals Entry Forms 
and access to Torch 1.0 in a timely and efficient manner.  The “Letter to Qualifiers” 
in Torch 1.0 should be used. Frequent reminders of the August 1st State Finals’ 
deadline should be given to qualifiers. 
 Local Games should put NCSG on their mailing list and send NCSG copies of 
Local Games information and publicity throughout the year (newsletters, entry form, 
brochures, ads, etc.). 
 
COMMITTEE AND STAFF SELECTION 
Local Advisory Board/Steering Committee should be established that reflects broad 
interagency coordination and the involvement of seniors. 
 
Local Coordinator should be selected with the expertise, ability, and adequate time 
to represent the Local Games at all statewide Senior Games' meetings and 
workshops, to organize and implement the Local Games, and to fulfill the routine 
administrative responsibilities of the Local Games  
 Local Games must be conducted by a Coordinator who has received training 
from NCSG for the current program year.  This required training is provided annually 
in November for new Coordinators and in January for all Coordinators.  Local Games 
will notify NCSG immediately when/if a new Local Coordinator is chosen for their 
Games and their specific plan for assuring that the new Coordinator is trained by 
NCSG, has access to, and has read/reviewed all relevant information, etc.  Failure to 
have a new Coordinator trained by NCSG within 30 days may result in revocation of 
sanctioning or “provisional sanctioning” status. 

The Local Coordinator must have daily access to e-mail for efficient 
correspondence with NCSG.  It is imperative that the Coordinator frequently 
access/use the NCSG web site password-protected area (PPA) for official 
communication/information with NCSG on behalf of their Local Games and Torch 1.0 
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for registration, results and participant communication.  See Local Coordinator Job 
Description in Appendix A.   
 
Events Director should be selected with the expertise, ability, and adequate time to 
attend the NCSG Sports Management Clinic and training sessions, to provide training 
to local events staff, and to manage the events at the Local Games according to the 
NCSG Rules Book and Sports Procedures Manual.  See Events Director Job 
Description in Appendix B. 
SilverArts Coordinator should be selected with the expertise, ability, and adequate 
time to attend the NCSG SilverArts Workshop and to organize and implement a quality 
visual, literary, performing, heritage and/or cheerleader program according to the 
NCSG SilverArts Manual and policies.  See SilverArts Coordinator Job Description in 
Appendix C. 
 
FUNDRAISING AND SPONSORSHIP 
 A sanctioned Games must reflect the NCSG philosophy of promoting health and 
wellness and must insure that the name and image of Senior Games is not 
endangered by the type of sponsor or marketing/fundraising approach that is used in 
the community.  The sanctioned program/organization is responsible for administering 
professional fundraising efforts on behalf of their Senior Games in their geographic 
area. 
 A sponsor's name should not be a part of the official name of the local Senior 
Games, i.e., "The Pabst Red Ribbon Senior Games".   

Each statewide sponsor should be listed as such in all print materials of a Local 
Games.  Major statewide corporate sponsors may make promotional items, exhibits 
and banners available for use for all Local Games.  If so, NCSG encourages a Local 
Game to display and/or distribute these items, if there is not a conflict with a major 
Local Games sponsor(s). 
 
ELIGIBLE PARTICIPANTS 
 North Carolina Senior Games is for North Carolina residents who are 50 years 
of age or better.  For registration purposes, a minimum of three consecutive months 
annual residency is required.  Proof of residency and age may be requested.  
Verification of age and residency is the Local Games' responsibility.  NCSG may 
deny State Finals' registration to a participant who does not meet these eligibility 
requirements. 
 
USE OF THE NCSG MAILING LIST 
 The NCSG mailing lists are the property of the NCSG, Inc. Board of Directors 
and may only be used to conduct routine business of the organization.  The privacy 
and protection of our constituency is of utmost importance.  A Local Games should be 
very protective of its mailing list, also. 
 
RESEARCH 
 A policy on research has been adopted by the NCSG Board of Directors and is 
available to Local Games in the Password-Protected Area (PPA) of the NCSG website.   
Any research conducted on/at a local Senior Games must be discussed and reviewed 
by the NCSG Research Committee.  Refer all requests to NCSG for prior approval. 
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1. Local Games must hold all qualifying activities (sports and arts) for State Finals 

between February 1 and June 15.  Coordinators will receive the coming year’s 
information by late January.  These dates were chosen because June 15th insures 
participants an opportunity to register by the Early Bird Deadline for State Finals. 

 
2. Sanctioned Games must offer at least ½ (50%) of the official sports and SilverArts 

sub-categories offered at State Finals and adhere to specific NCSG rules and 
policies.  This compliance involves the use of appropriate facilities, equipment, judging 
and officiating, scoring techniques, forms, qualifying procedures, etc.   

 
3. North Carolina Senior Games is for North Carolina residents who are 50 years of age 

or better.  For registration purposes, a minimum of three consecutive months annual 
residency is required.  Proof of residency and age may be requested.  Verification of 
age and residency is the Local Games' responsibility.  NCSG may deny State 
Finals' registration to a participant who does not meet these eligibility requirements. 

 
4. A participant must complete and score in an activity to be eligible for an award and 

to qualify for State Finals (no score is necessary for tournament or team sports). 
 

5. All Senior Games qualifying sports/events and SilverArts events must be 
promoted, registered for, and operated as a Senior Games activity.  For example: 
a community road race or art show, promoted by another organization, cannot be used 
to qualify Senior Games participants, unless Senior Games is co-sponsor/presenter 
and registration is handled separately. 

 
6. Several Local Games may choose to combine the operations of various activities 

for ease of management...i.e., road races, bike races, art shows, golf, etc. (any 
activity where participant numbers are usually low and the activity takes a large 
amount of staff/equipment/time to run correctly).  It will be the responsibility of each 
Local Game to insure that their qualifiers are quickly emailed to NCSG on the proper 
forms via the Local Games Computer Program. 

 
7. Each event must be offered as a separate event, not combined with another event 

in the same sport (i.e. three separate bowling events; the 1500 Meter Walk or Run 
must be conducted separately from the 5K Walk or Run, not as a portion of the longer 
events). 

 
8. The “SilverArts Guidelines” and “Specific Sub-Category Requirements” must be 

included in the Local Games SilverArts Entry Form to educate and inform 
participants. 

 
9. A photo ID with Date of Birth should be required for Local Games 

registration/check-in.  Participants should always have it available for their safety. 
 
10. Local Games should include on their Entry Form the statement/questions 

(provided by NCSG) regarding household income and ethnicity (#2 on Checklist) and 
enter the data into the Local Games computer program. 

 
 

  

ACTIVITY POLICIES FOR LOCAL SENIOR GAMES 
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USE OF THE NCSG LOGOS 
 
1. The logos and names "North Carolina Senior Games", "Senior Games", "SilverLiners", and 

"SilverArts" are legally registered as Service Marks in the state of North Carolina.  
"SilverStriders" is legally registered as a federal trademark.  Note: The “silver words” 
should be written as 1 word as shown here; i.e. no space and a capital letter: SilverArts, 
SilverStriders, SilverLiners.  The logos are available on our website. 

 
2. The NCSG official logos (North Carolina Senior Games with torch and state, NCSG 

circular logo and NCSG in script)  may only be used by Local Games in conjunction with 
this "statement of sanctioning and sponsorship": 

 "This program is sanctioned by North Carolina Senior Games, Inc.  NCSG is sponsored 
statewide by the North Carolina Division of Aging and Adult Services.”  

 
  
     
 
 
 
  
 
 
    
3. Local programs should develop and use their own logo and official colors on their 

souvenir items, merchandise, participant gifts, print materials, etc. 
 
4. The official NCSG logos (including SilverArts and SilverStriders) may only be used in 

conjunction with a sanctioned Local Games’ logo. The NCSG official logo(s) cannot 
stand alone when used by Local Games. 

 
5. Use of the official SilverArts and SilverStriders logos provides great flexibility in designing 

merchandising materials such as hats, pins, buttons, T-shirts, etc.  Programs may also 
create special event designs using these logos. 

 

 
 
 
 Appropriate uses of the official logos include: 

o The official logo is always used in conjunction with the sanctioning statement in 
#2 (above) and with your own program logo. 

o The design of the logo is not altered in any way. 
o The logo is not incorporated in another design in an unusual or unprofessional 

manner. 
o The designs are professional and executed with good taste. 

 
6. Good taste is a subjective matter.  Please use your good judgement in using the official 

NCSG SilverArts and SilverStriders logos in conjunction with your Local Games logos.   
 
7. Logos of corporate sponsors must be correctly used.  They are registered Service Marks 

and require advance permission, specific colors, and careful consideration prior to use.  
Check spelling and style! 
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            Appendix A 
 
 

GENERAL JOB DESCRIPTION FOR 
 LOCAL SENIOR GAMES COORDINATOR 

 
 
This individual is the official "liaison" between NCSG and the Local Games program and 
community.  The Coordinator will receive all correspondence from NCSG and be 
responsible for sharing/disseminating the information with the local advisory 
board/steering committee, staff and community.  The actual implementation of the Local 
Games will be conducted by this person based on the advice, guidance and direction of 
the advisory board/steering committee and coordinating organizations.  A Co-
Coordinator is recommended for this important job. 
 
Basic responsibilities include: 
 Administering the Local Games program in their community.  
 Assuring that the Local Games adheres to the Policies and Responsibilities of a 

Local Senior Games including Sanctioning requirements. 
 Attending the New Coordinators Meeting in November for all new Local Coordinators 

(required).  A new Coordinator is any Coordinator who was not an NCSG trained 
Coordinator in the previous year. 

 Attending the annual Conference/Local Coordinators' Association Meeting (required). 
 Representing the Local Games at official meetings and workshops of NCSG. 
 Distributing NCSG information (publicity, newsletters/gamesletters, workshop notes, 

etc.) to the local advisory board/steering committee and community. 
 Visiting the NCSG website’s password-protected area (PPA) frequently for official 

NCSG information. 
 Using Torch 1.0 Network to electronically manage Local Games and completing 

results within 10 days of each activity’s completion. 
 Distributing State Final's information to local qualifiers in a timely and efficient 

manner to enable them to properly register and attend. 
 Informing local staff and participants of year-round Senior Games activities. 
 Maintaining up-to-date information about the Local Games with NCSG. 
 
Local Coordinator Qualifications: 
 Public speaking skills and experience 
 Management skills -- especially with committees 
 Ability to motivate and coordinate staff, volunteers and participants 
 A position in the community that accesses seniors 
 Access to clerical assistance, fax machine, e-mail and the internet.  Specifically, 

must have access to e-mail and the internet for efficient correspondence and 
management with Torch 1.0. 

 It is imperative that the Coordinator be able to frequently access and use the NCSG 
website’s password-protected area (PPA) for official communication with NCSG on 
behalf of their Local Games 

 Experience in program planning for seniors. 
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Appendix B 

 

GENERAL JOB DESCRIPTION FOR  
LOCAL SENIOR GAMES EVENT STAFF 

 
EVENTS DIRECTOR 

This individual is responsible to the Local Coordinator for the planning and 
implementation of the events in a safe and professional environment.  The Events 
Director must be familiar with current rules and regulations of NCSG and should select 
and train all local Event Managers. This person should attend the Sports Management 
Clinic offered annually by NCSG. 
 The Events Director should provide the Local Coordinator accurate results of all 
sports events offered.  Attention should be given to adequate facilities, safety of 
participants and conducting events in accordance with NCSG rules. 

The Local Coordinator should provide a copy of the current Rules Book and 
Sports Management and Procedures Manual to the Events Director.  These items are 
available to the Coordinator on the PPA.  The NCSG Rules Book is available for anyone 
on the NCSG web site.   
 
Local Events Director's Qualifications: 

 Ability to access community facilities and athletic equipment 
 Management of athletic events 
 Management and recruitment of people (staff and participants) 
 Experience in program planning for seniors 
 Knowledge of NC Senior Games rules, procedures, scoresheets/forms and policies. 
 Commitment to accuracy of records, results and adherence to NCSG policies and rules 
 Access to email for efficient communication 
 Internet access for results entry into Torch 1.0 

 
LOCAL EVENT MANAGER 

This individual is responsible for the proper conduct of their specific event(s), i.e., 
rules, regulations, safety, staff, and reporting of final results to the Events Director 
and/or Coordinator.  An Event Manager is directly responsible to the Events Director, 
who is ultimately responsible to the Coordinator and advisory board/steering committee.  
An Event Manager should receive a copy of the rules and procedures, scoresheets, and 
emergency procedures for their event from their Event Director, and should also be 
given an opportunity to attend local training sessions and NCSG Sports Management 
Clinic.  The NCSG Rules Book and Sports Procedures Manual and scoresheets, 
diagrams and other helpful management tools are available on the NCSG website.  
Experience in working with seniors is important.  Attendance at the annual NCSG 
Sports Management Clinic is recommended. 
 

Local Games Coordinator 
 

Events Director 
 

Event Managers 
 

Event Staff & Volunteers  
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            Appendix C 
 

GENERAL JOB DESCRIPTION FOR  
LOCAL SENIOR GAMES SILVERARTS COORDINATOR 

 
 

This individual is responsible for the planning and implementation of a quality 
visual, heritage, literary, performing arts and cheerleaders program. 
 The SilverArts Coordinator must follow the "Guidelines", policies and procedures 
established by the NCSG SilverArts Committee as stated in the SilverArts Manual.  
These "Guidelines" are available on the NCSG web site.  A new SilverArts Coordinator 
should attend a SilverArts Workshop if offered by NCSG. 

The Local Coordinator should provide a current copy of the SilverArts Manual, 
details, and official forms for SilverArts to the SilverArts Coordinator.  These items are 
available for the Coordinator to download from the NCSG web site PPA. 
 The SilverArts Coordinator should provide accurate results of the SilverArts 
show(s) to the Local Coordinator.  
 Attention should be given to adequate facilities, safety of participants and their 
art, fair competition in judging and qualifying for State Finals, emphasis on the "spirit" 
of SilverArts, and the incorporation of SilverArts into the total Senior Games program. 
 
SilverArts Coordinator Qualifications: 

 Ability to access arts facilities and supplies 
 Management of SilverArts events 
 Management and recruitment of people (staff and participants) 
 Experience in program planning for seniors and arts 
 Knowledge of NC Senior Games SilverArts Guidelines 
 Commitment to accuracy of records, results and adherence to NCSG Guidelines 
 Access to email for efficient communication 
 Internet access for results entry into Torch 1.0 

 
 
 

Local Games Coordinator 
 
 

SilverArts Coordinator 
 
 

SilverArts Staff and Volunteers 
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Local Games Profile 

 

“Profile” of a typical/average Local Senior Games 
 
 
 

Item 2012 2013 2014 2015 2016 2017 2018 

# of Local Games in 
North Carolina 

53 53 53 53 53 53 53 

        
Average # of 
registered 
individuals in a Local 
Games 

219 220 243 243 236 236 242 

        
Average # of 
individuals in 
SilverArts 

77 63 55 63 54 51 53 

        
Average # of 
individuals in 
Cheerleader Group 

9 10 9 9 8 7 6 

        
Average # of 
participants in a year-
round program 

1333 1302 1163 1407 1182 1077 1233 

        
Average registration 
fee 

$11 $11 $11 $12 $11 
Early 
bird 

$12 
Early 
bird 

$12 
Early 
bird 

        
Average cash 
expenditures 

$6,541 $7,006 $ 7,014 $6,953 $6,168 $7,032 $7,468

        
Average cash income $6,974 $7,794 $ 8,329 $7,184 $7,017 $7,637 $9,281
 
 
 
 
 
 
Source of information: Local Games Evaluation Forms and Torch 1.0   
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Counties Served by 2019 Local Senior Games 
 
 
 
 

COUNTY LOCAL SENIOR GAMES 
Alamance Alamance Burlington Sr Games** 
Alamance Greater Greensboro Sr Games* 
Alexander Unifour Sr Games** 
Alleghany High Country Sr Games 
Anson Sr Games of Richmond Co 
Ashe High Country Sr Games 
Avery High Country Sr Games 
Beaufort Greenville-Pitt Co Sr Games** 
Bertie Greenville-Pitt Co Sr Games** 
Bladen Lumber River Sr Games 
Brunswick  Brunswick Co Gator Sr Games & SilverArts 
Brunswick Sr Games by the Sea 
Buncombe Asheville-Buncombe Sr Games 
Burke Unifour Senior Games** 
Cabarrus Cabarrus Sr Games** 
Caldwell Unifour Senior Games** 
Camden Albemarle Sr Games 
Caswell Orange Co Sr Games 
Carteret Carteret Co Sr Games 
Catawba Unifour Senior Games** 
Chatham Chatham Co Sr Games 
Cherokee Cherokee/Clay Co Sr Games* 
Chowan Albemarle Sr Games 
Clay Cherokee/Clay Co Sr Games* 
Cleveland Cleveland Co Sr Games* 
Columbus Brunswick Co Gator Sr Games & SilverArts 
Craven Neuse River Sr Games* 
Cumberland Mid Carolina Sr Games 
Currituck Albemarle Sr Games 
Currituck Outer Banks Sr Games* 
Dare Outer Banks Sr Games* 
Davidson Davidson Co Sr Games** 
Davie Davie Co Sr Games ** 
Duplin Neuse River Sr Games* 
Durham Durham Sr Games** 
Edgecombe Down East Sr Games 
Forsyth Greater Greensboro Sr Games* 
Forsyth Greater High Point Sr Games** 
Forsyth Piedmont Plus Sr Games** 
Franklin Region K Senior Games* 
Gaston Gaston Co Sr Games 
Gates Albemarle Sr Games 
Graham Cherokee/Clay Co Sr Games* 
Granville Region K Senior Games* 
Greene Neuse River Sr Games* 
Guilford Greater Greensboro Sr Games* 
Guilford Greater High Point Sr Games** 
Halifax Down East Sr Games 
Harnett Mid Carolina Sr Games 
Haywood Haywood Co Sr Games* 
Henderson Four Seasons Sr Games* 
Hertford Greenville-Pitt Co Sr Games** 
Hoke Lumber River Sr Games 
Hyde Albemarle Sr Games 

* - indicates Closed Games -- only accept participants from their geographical area 
** - indicates “Determined on a case by case basis” as to geographic eligibility. 
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COUNTY LOCAL SENIOR GAMES 
Iredell Iredell Sr Games** 
Jackson Smoky Mountain Sr Games 
Johnston Johnston Co Sr Games** 
Jones Neuse River Sr Games* 
Lee Sr Games & Silverarts Of Lee Co 
Lenoir Neuse River Sr Games* 
Lincoln Lincoln Co Sr Games** 
Macon Macon Co Sr Games* 
Madison Madison Co Sr Games 
Martin Greenville-Pitt Co Sr Games** 
McDowell McDowell Co Sr Games 
Mecklenburg Charlotte Meck Sr Games 
Mitchell High Country Sr Games 
Montgomery Uwharrie Sr Games 
Moore Sr Games in the Pines 
Nash Down East Sr Games 
New Hanover Sr Games by the Sea 
Northampton Down East Sr Games 
Onslow Onslow Sr Games 
Orange Orange Co Sr Games 
Pamlico Neuse River Sr Games* 
Pasquotank Albemarle Sr Games 
Pender Sr Games by the Sea 
Perquimans Albemarle Sr Games 
Person Region K Senior Games* 
Pitt Greenville-Pitt Co Sr Games** 
Polk Four Seasons Sr Games* 
Randolph Greater Greensboro Sr Games* 
Randolph Greater High Point Sr Games** 
Randolph Randolph Co Sr Games ** 
Richmond Sr Games of Richmond Co 
Robeson Lumber River Sr Games 
Rockingham Greater Greensboro Sr Games* 
Rockingham Rockingham Co Sr Games** 
Rowan Salisbury Rowan Sr Games 
Rutherford Rutherford Co Sr Games 
Sampson Mid Carolina Sr Games 
Scotland Scotland Co Sr Games* 
Stanly Uwharrie Sr Games 
Stokes Piedmont Plus Sr Games** 
Surry Yadkin Valley Sr Games ** 
Swain Smoky Mountain Sr Games 
Transylvania Land of Waterfalls Sr Games ** 
Tyrrell Albemarle Sr Games 
Union United Senior Games** 
Vance Region K Senior Games 
Wake Wake Co Sr Games** 
Warren Region K Senior Games* 
Washington Albemarle Sr Games 
Watauga High Country Sr Games 
Wayne Wayne Co Sr Games** 
Wilkes High Country Sr Games* 
Wilson Down East Sr Games 
Yadkin Yadkin Valley Sr Games ** 
Yancey High Country Sr Games 
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Notes: 
 

1) You may choose to call this event the “Celebration of the Games”, if it is  
not held early in your schedule. 
 

2) Thirty minutes is an ideal length of time. 
 
 
 
Who should be invited to be on stage/recognized/on the Agenda? 
 

 Legislators from your area 
 Major Sponsor representatives 
 Representatives from coordinating and endorsing organizations 
 Mayor/Chair of County Commissioners, etc. (i.e. Local politicians) 
 NCSG Ambassador(s) (could read Creed or Spirit of Senior Games) 
 SilverArts performers/entertainment 
 Emcee (local media personality is smart choice) 
 NCSG representative 
 Torch bearers 
 You – The Local Games Coordinator!  This is your chance to make  

announcements, correct errors, thank your boss, the participants, your committee  
and event managers, etc.  Put yourself near the end so you can deal with anything  
left out, etc. 
 

Other possible components: 
 

 Color Guard/flag raising 
 Invocation 
 Recognize small contributors – especially individuals (ask to stand) 
 Recognize State Finals and National Games participants 
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Coordinator’s Planning List for Opening Ceremony
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The following events will be offered at the 2019 State Finals.  If offered at Local Games, the events 
should be listed on the Local Games' Entry Form exactly as listed here.  Indicate on the Local  
Games' Entry Form which events are offered at State Finals for your participants' information. 

 
SILVERARTS

Visual Arts: 
 Acrylics 
 Drawing 
 Mixed Media 
 Oil 
 Pastels 
 Photography (Film) 
 Photography (Digital) 
 Sculpture 
 Watercolor 
 
Literary Arts: 
 Essays (not autobiographical) 
 Life Experiences 

(autobiographical) 
 Poems 
 Short Stories (fiction) 

Heritage Arts: 
 Basket Weaving 
 Crocheting 
 Jewelry 
 Knitting 
 Needlework 
 Pottery (thrown & hand built) 
 Quilting (hand stitched) 
 Quilting (machine stitched) 
 Stained Glass 
 Tole/Decorative Painting 
 Weaving 
 Woodcarving 
 Woodworking 
 Woodturning 

Performing Arts: 
 Comedy/Drama 
 Dance 
 Instrumental 
 Line Dancing 
 Vocal 

 
Cheerleaders

SPORTS
Archery    
 Conventional - Recurve Bare Bow   
 Conventional - Recurve w/ site   
 Conventional - Recurve w/ site and Release 

Aid 
 Compound - Bare Bow   
 Compound - w/ site   
 Compound - w/ site and Release Aid  
Badminton    
 Singles    
 Doubles    
 Mixed Doubles   
Basketball Shooting    
Basketball Tournament 
Billiards    
Bocce      
Bowling    
 Singles    
 Doubles    
 Mixed Doubles  
Cornhole 
Croquet 
Cycling    
 1 mile    
 5K    
 10K    
Field Events    
 Discus    
 Shot Put 
 Running Long Jump 
 Standing Long Jump   
Football Throw   

Golf    
Horseshoes    
Pickleball 
 Singles    
 Doubles    
 Mixed Doubles  
Racquetball    
Road Races: 5K and 10K 
Shuffleboard    
Softball Tournament   
Softball Throw   
Swimming    
 50, 100, 200 yd. Backstroke  
 50, 100, 200 yd. Breaststroke 
 50, 100, 200 yd. Butterfly   

50, 100, 200, 500 yd. Freestyle  
 100, 200, 400 yd. Individual Medley  
Table Tennis    
 Singles    
 Doubles 
 Mixed Doubles   
Tennis  
 Singles  
 Doubles 
 Mixed Doubles 
Track Events 
 Dashes: 50m, 100m, 200m, 400m 
 Runs: 800m, 1500m 

Race Walks: 1500m, 5K  
SilverStriders Fun Walk 
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NORTH CAROLINA SENIOR GAMES 
STATE FINALS ACTIVITIES FOR 2019 



 

 

 
 

STATE FINALS PARTICIPANTS PER LOCAL GAME 

2009-2018 STATE FINALS PARTICIPANTS PER LOCAL GAME 

 
LOCAL GAME 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
Alamance-Burlington 124 118 109 124 100 111 106 78 69 80
 Albemarle 48 64 42 49 52 45 52 40 41 40
Asheville-Buncombe 27 33 28 42 23 45 27 44 25 39
Blue Ridge 49 35 30 28 23 23 34 15 6 7
Brunswick Co Gator 82 105 72 66 48 60 66 87 68 86
Cabarrus 44 47 39 41 48 51 50 58 49 79
Carteret Co 36 34 41 40 34 36 23 35 20 20
Caswell 28 25 24 21 13 7 5 5 -- --
Chatham Co 18 15 17 19 23 43 37 37 26 56
Cherokee Co  20 45 33 44 32 34 28 36 17 16
Cleveland Co 76 57 45 45 34 35 45 55 69 71
Davidson Co 29 33 31 34 32 32 35 57 59 44
Davie 38 31 38 35 50 39 51 58 46 63
Down East 81 109 80 101 61 64 62 62 51 49
Durham  65 86 63 59 62 51 53 74 66 95
Four Seasons 87 82 75 80 81 84 76 82 87 83
Gaston -- 38 35 37 22 27 49 62 60 69
Greater Greensboro 48 55 65 47 36 52 40 62 53 70
Greater High Point 29 172 28 273 23 34 70 49 44 73
Greenville-Pitt  169 22 165 173 155 190 163 173 149 162
Haywood Co 21 25 21 25 14 11 22 27 18 22
High Country 23 17 23 27 20 30 38 45 46 57
Iredell   31 32 46 38 23 28 33 27 18 26
Johnston Co 46 64 65 56 52 83 77 77 89 81
Land of Waterfalls 30 46 39 39 40 54 51 68 43 52
Lincoln Co -- -- -- -- -- -- -- -- 25 15
Lumber River  26 20 26 11 27 16 12 11 20 26
Macon Co 80 92 67 71 71 79 59 56 41 41
Madison Co 3 6 2 5 4 3 -- 1 -- 1
McDowell Co 16 24 23 22 22 24 17 17 15 11
Mecklenburg Co 140 154 105 120 95 116 121 130 105 145
Mid-Carolina 131 154 129 147 128 144 161 140 127 102
Neuse River 79 88 75 88 85 71 82 88 67 78
Onslow 8 9 8 16 8 21 14 19 13 33
Orange Co 48 60 51 79 58 82 61 80 93 81
Outer Banks 23 40 44 48 42 44 37 69 47 47
Pender 7 9 -- -- -- -- -- -- -- --
Piedmont Plus 156 190 167 229 170 227 175 222 210 194
Randolph Co 44 46 39 49 44 32 35 50 45 57
Region K 29 44 35 29 27 37 33 35 32 45
Rockingham Co 44 48 34 37 36 39 42 57 44 48
Rutherford Co 22 23 22 18 16 10 6 9 8 12
Salisbury-Rowan 50 70 67 71 63 91 74 97 91 103
Scotland 44 66 42 40 30 39 26 22 22 23
Senior Games by the Sea 109 118 115 137 101 116 113 121 87 82
Senior Games in the Pines 95 94 66 78 58 73 50 49 59 65
Senior Games of  Lee Co 27 47 33 34 34 31 25 43 40 49
Senior Games of Richmond 22 34 40 28 25 30 46 42 41 41
Smoky Mountain 32 63 70 66 64 90 102 98 96 104
Swain Co 15 -- -- -- -- -- -- -- -- --
Unifour 99 122 127 125 107 130 90 130 95 87
United 18 8 10 8 6 11 13 17 22 27
Uwharrie 38 45 28 29 24 22 35 53 38 30
Wake 294 329 298 298 283 287 237 227 193 222
Wayne Co 8 9 10 20 20 30 18 31 23 21
Yadkin Valley 6 13 16 14 25 19 27 31 31 42
TOTALS 2969 3415 3002 3460 2774 3183 3004 3260 2858 3150



 

 

 
STATE FINALS PARTICIPATION BY EVENT 

(2009-2018) 
 

ACTIVITY 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 

Archery 31 40 23 33 28 34 26 36 30 36 

Badminton Singles 71 76 59 66 52 51 35 44 31 42 

Badminton Doubles 72 90 52 80 48 44 45 53 37 42 

Badminton Mixed 70 86 58 72 50 46 48 47 32 41 

Basketball Shooting 193 189 176 172 147 151 146 137 138 141 

Basketball Tournament 340 404 372 371 327 398 337 403 336 347 

Billiards 113 116 123 123 117 115 117 114 104 100 

Bocce 171 196 168 170 146 176 175 161 160 158 

Bowling Singles 410 438 409 404 338 367 308 331 268 265 

Bowling Doubles 392 482 408 442 350 367 343 325 283 283 

Bowling Mixed 
Doubles 

306 358 286 298 262 309 245 251 199 189 

Cornhole -- -- -- 144 153 206 207 194 194 212 

Croquet 113 122 103 115 71 95 84 72 60 71 

Cycling - 1 Mile 59 75 61 66 55 72 57 72 66 79 

Cycling - 5K 72 87 68 74 61 77 61 80 70 83 

Cycling - 10K 71 79 65 66 56 73 60 72 69 79 

Discus 143 159 129 133 116 119 119 121 95 112 

Running Long Jump 103 114 87 87 80 96 84 95 77 90 

Shot Put 147 168 132 138 118 120 113 130 106 123 

Standing Long Jump 109 120 98 90 86 93 85 97 85 94 

Football Throw 283 301 245 243 199 206 196 182 174 181 

Golf 215 254 200 214 150 193 166 197 157 180 

Horseshoes 171 180 170 153 124 132 119 138 127 143 

Pickleball Singles -- -- -- -- -- 91 123 162 94 163 

Pickleball Doubles -- -- -- -- -- 172 264 391 365 451 

Pickleball Mixed 
Doubles 

-- -- -- -- -- 114 178 299 264 331 

Racquetball 28 29 27 47 33 30 30 40 25 27 

Shuffleboard 218 213 206 197 149 160 161 136 135 167 

Softball Throw 275 286 228 222 179 209 190 198 159 177 

Softball Tournament 666 689 690 715 623 681 566 537 443 496 

Spin Casting 143 126 94 105 84 73 74 62 -- -- 

50 Backstroke 48 54 60 54 59 60 46 72 49 53 

50 Breaststroke 47 52 57 46 42 49 48 53 50 57 

50 Butterfly 19 20 23 24 18 21 24 40 27 25 

50 Freestyle 60 74 68 74 75 73 65 45 81 90 

100 Backstroke 38 42 46 48 45 48 40 53 34 46 

100 Breaststroke 30 42 40 40 34 40 35 42 36 36 

100 Butterfly 2 6 6 9 4 6 8 9 4 10 

100 Freestyle 51 62 62 71 53 67 57 87 63 71 

200 Freestyle 39 49 50 52 44 55 37 54 37 56 

200 Backstroke 24 29 32 28 26 27 22 26 20 34 

200 Butterfly 3 4 2 1 3 3 5 3 1 8 

200 Breaststroke 19 23 21 24 18 19 21 30 17 23 

500 Freestyle 38 49 46 48 32 41 41 45 38 56 



 

 

 
100 Ind. Medley 33 33 36 35 30 36 35 47 37 38 

200 Ind. Medley 7 11 13 14 8 12 16 17 11 18 

400 Ind. Medley -- -- -- -- -- -- -- 1 5 9 

Table Tennis Singles 107 141 120 129 107 127 114 139 130 132 

Table Tennis Doubles 58 88 68 86 66 77 75 96 86 84 

Table Tennis Mix 
Doubles 

46 58 38 58 44 53 49 65 51 64 

Tennis Singles 65 88 65 85 66 73 64 71 58 68 

Tennis Doubles 92 104 66 68 82 70 62 65 36 72 

Tennis Mixed 46 60 40 50 24 36 54 47 20 34 

50M Dash -- -- -- -- -- -- -- 43 82 106 

100M Dash 111 142 122 125 108 114 107 109 108 117 

200M Dash 92 106 89 98 82 90 69 90 77 81 

400M Dash 60 75 68 84 58 70 65 63 63 69 

800M Run 47 51 44 71 43 64 45 52 54 60 

1500M Run 42 51 43 65 46 60 41 54 49 51 

1500M Walk 72 71 60 52 55 45 36 40 36 43 

5K Walk 57 48 45 36 41 37 38 42 36 30 

5K Run 48 61 48 69 51 79 46 61 40 66 

10K Run -- -- -- -- -- -- -- 9 12 14 

Fun Walk 124 156 92 89 81 77 72 54 47 50 

Visual Arts 93 106 81 111 100 96 85 90 83 83 

Literary Arts 55 64 57 87 63 76 63 56 71 72 

Performing Arts 149 195 138 151 121 102 184 146 104 125 

Heritage Arts 95 117 84 93 85 88 74 87 82 62 

Cheerleaders 58 89 83 90 85 82 59 52 64 59 

Total 6960 7902 6750 7306 6116 7143 6664 7279 5622 7075 

Individuals 2969 3424 3002 3216 2780 3183 3004 3260 2858 3150 



 

B-1 

 
 

THE AMBASSADORS PROGRAM 
SSADORS PROGRAM 

AMBASSADORS ARE... 
 A special group of participants in Senior Games programs in North Carolina who help recruit 
participants and volunteers, promote Senior Games and assist the Local Coordinator.  Senior Games 
programs include Local Games, State Finals, SilverStriders, SilverArts, and Silver Classic. 
 
 

PURPOSE 
 NCSG, Inc. listens to its constituent groups in many ways...statewide written surveys, focus groups, 
evaluations from participants and staff at the local and state levels, day-to-day correspondence, and in 
social settings.  In all cases, it has been emphatically stated that more emphasis needs to be placed on 
promotion, public relations, media relations, and "making Senior Games a household word".  It has also 
been unanimously stated that "word of mouth", especially from participants, is the most powerful 
publicity and recruitment tool for Senior Games.   
 

Therefore, the primary purpose for the Ambassadors Program is to assist 
the Local Senior Games programs with publicity and media relations, 

community awareness, and participant and volunteer recruitment. 
 

TRAINING 
 NCSG Ambassadors will receive training in public speaking, use of audio-visual tools, local and state 
Senior Games information, and promotion ideas and techniques.  This training should empower them to: 
 

Make a Local Games Coordinator's "job" easier! 
Recruit participants, volunteers, and staff! 
Assist in fundraising efforts and campaigns! 
Present Senior Games information to community groups! 
Present Senior Games information to the media! 
Advocate for Senior Games to our state and local elected officials! 
Develop an "Ambassadors Program" for a Local Game! 

 
 

SELECTION 
 Local Games Coordinators may select participants from their Senior Games programs to be trained as 
an NCSG Ambassador.  The individual(s) must have been a registered Local Games participant.  
Most NCSG Ambassadors have also been a registered State Finals’ participant (this is strongly 
recommended!).  NCSG, in cooperation with Local Games Coordinators, will formally welcome each 
Ambassador by a letter from the NCSG President and Chair of the Board of Directors.  Press releases 
will be sent to use in the local media to announce these outstanding individuals who honor us with their 
acceptance of these positions. 
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The local Senior Games Coordinator, in most cases, has a multi-function job assignment.  Senior Games is 

just one of those functions.  The Coordinator may have responsibilities relating to program 
administration, athletics, arts, marketing, personnel management, and various other programs besides 
Senior Games, to mention a few.  The Coordinator may also coordinate special community events such 
as parades, festivals and competitions.  It can truly be difficult to do all of the items required to make all 
of these activities successful.   

 
There are many ways of making the local Coordinator’s job easier.  The purpose of this section is to review 
some of the items you, as an Ambassador, might consider in assisting your Coordinator.  It is by no means 
an all-encompassing list, nor is it meant to imply you should be doing all of these items.  You need to meet 
with your Coordinator to see how you can best help him or her make Senior Games a successful and 
enjoyable program. 
 

Steering or Advisory Committee or Board of Directors 
Serving on your local Senior Games Committee or Board of Directors keeps you abreast of all the 
happenings and plans of your Local Games.  Knowledge gained here can help you answer questions from 
participants, supporters and other audiences. Participation on the committees also prepares you for running 
a committee meeting in the event the Coordinator cannot attend.   
 

Clinics/Training Sessions/Workshops 
Participants/ potential participants can best be introduced to Senior Games activities by having training 
sessions/clinics on your various events.  You can volunteer to run a clinic, or a series of clinics, or find 
good instructors to do so.  You can use the North Carolina Senior Games (NCSG) Rules Book to assist you 
in clinics for sports offered at State Finals.  Your Coordinator can furnish you information on events that 
are local only (not offered at State Finals). 
 

Event Management 
Volunteer to be an Event Manager or Co-Event Manager.  Learn the rules of the sport or event, arrange for 
equipment and a site, and prepare the necessary paperwork.  Help the Coordinator recruit and train a good 
Event Director and Event Managers… one is needed for every event offered. 
 

Fund Raising 
Volunteer to help solicit funds at local businesses.  A letter of introduction from your Coordinator along 
with the funding categories (gold sponsor, silver sponsor, etc) will be needed for this activity.  You may 
also need a license or approval from your town/city for this activity…check with your Coordinator for the 
process, forms, requirements, etc. 

 
Newsletter 

A local games newsletter keeps participants and supporters advised of Senior Games happenings and plans.  
You might volunteer to gather information for the newsletter and/or publish, edit, copy or distribute it. 
 

Participant Feedback/Evaluations 
You can develop a survey/questionnaire for participants to complete after your Local Games, special 
events, clinics, etc.  This can be a valuable tool in evaluating the quality of your year-round Senior Games 
program and is a good planning tool for next year. 
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1. TIPS FOR MAKING THE LOCAL COORDINATOR’S JOB EASIER 
By Gene Ross, NCSG Ambassador 
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Practice Sessions 

Individuals need to practice in order to be competitive in their Senior Games activities.  You can assist the 
Coordinator in arranging practice sessions and sites for sports and arts activities. 
 

Presentations 
You can volunteer to give presentations to Senior Games participants, volunteers and supporters, and to 
groups where you may recruit more of the same.  You can develop your own presentations or, in some 
cases, use presentations prepared by your NCSG staff.  Senior Games PR tools are available from NCSG to 
assist you in your presentations.  Check with your Coordinator for DVD’s, slide shows, etc. of your Local 
Games. 
 

Publicity 
Good publicity can help increase participation in your games.  Develop a rapport with members of your 
local newspaper, radio and TV stations and cable company and keep them informed of Senior Games 
events year-round.  A last minute follow-up with them can help insure their coverage.  Get the Senior 
Games radio spot and TV PSA aired at local stations.  You might offer to take pictures or videotapes at 
your local games.  These are helpful in giving your presentations a local flavor.  You could offer to set-up 
your Local Games exhibit at Health Fairs, malls and special events in the community.  
 

Rules 
Occasionally a new activity for your Local Games is requested and introduced.  You can volunteer to 
research, edit or develop the rules for that event (i.e. spelling bee, new art form, fitness walking, etc.). 
 

SilverArts 
SilverArts has a variety of needs - advertising, gathering, displaying, judging and returning the artwork.  
You can volunteer to assist in any or all of these needs.  For example, you might notice that easels are 
needed to better display the arts.  You could help build new easels or find places that would allow you to 
borrow them to use for your show.  Arrange for SilverArts to be displayed year-round in public places.  
Develop relationships with your local arts councils and other art organizations - educate them about Senior 
Games and the SilverArts program.  You also might recruit and plan a reception for the SilverArts judges.  
Classes, like sports clinics, can be offered throughout the year. 
 

Socials/Special Events 
Many Local Games have socials to publicize the games and Senior Games activities. Examples are a social 
to kick-off the current year games or a social prior to individuals going to NCSG State Finals. If you don’t 
have such socials, you can recommend having them. If approved, you can then volunteer to 
coordinate/assist in this activity.  Some Games have floats in Christmas parades, funwalks, parties, and 
special classes throughout the year.  Help plan the Opening Ceremonies, Follies, Expo, Awards Banquet, or 
a Valentines or Christmas party for your Senior Games.  Let’s keep something going on year-round for 
Senior Games and always try to get press coverage of all of our activities. 
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As an NCSG Ambassador, the NCSG staff occasionally will call upon you for your help.  Please respond to 
these requests as it will make their jobs easier and might provide the needed information to keep NCSG 
funded on a statewide basis. 
 
 Statewide Promotional Efforts 
You may be invited to assist NCSG with statewide promotional efforts by engaging in written 
correspondence, telephone communication, public appearances or speaking engagements.  For example, 
you may be asked to communicate with state senators and representatives in support of Senior Games.  It is 
important that you inform NCSG of the results of these requests.  In the above example, you would forward 
copies of any correspondence received from the senators and representatives.  This would give NCSG an 
idea of the type of support to be expected. 
 
Make sure your state Legislators are invited to the biggest/best special event of your Local Game…they 
could help present awards or speak at your Opening Ceremony. 
 
Ask your legislators to send a letter of congratulations to your State Finals qualifiers! 
 
 Beyond the Requests 
NCSG is interested in your comments on how to make NCSG and the Ambassador program better.  If you 
have any ideas or recommendations for doing so, please forward those comments to the NCSG office. 
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2. TIPS FOR ASSISTING NCSG YEAR-ROUND
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PRESENTATION TO STUDY COMMISSION ON AGING 
March 12, 2002 

Margot H. Raynor, President, North Carolina Senior Games, Inc. 
 

“Senior Games” may sound like a frivolous issue compared to other ones.  It is not.  Our most important 
issue, and one that permeates into all other topics you will consider, is health promotion, prevention and 
wellness. 
 
The irrefutable, best way to save money and reduce expenditures is to maintain our funding of health 
promotion programs, like Senior Games. 
 
In recent years, we have made significant strides.  We must not regress in these difficult economic times or 
we may NEVER be able to pay our future health care bills. 
 
For the sake of people of ALL ages, we must continue funding programs that promote physical activity, 
good health and independent living! 
 
We are very lucky in N.C….. 
 We have a tradition and reputation of an aging network that is small, yet very effective.  Our 
Division of Aging and Adult Services and our 17 Area Agencies on Aging manage and coordinate our 
resources well.  Our Senior Centers and Councils on Aging serve us well on the front lines everyday.  Our 
Coalition on Aging, AARP, and Senior Tarheel Legislators represent our needs and interests well.   
 
We can be proud that our Senior Games program is second to none!  It is the largest and most effective in 
the nation with 52* Local Games serving all 100 counties and over 60,000* participants last year from 
long-term care facilities, adult day care, retirement centers, and your neighborhoods and communities. 
 
Senior Games programs include our statewide walking program, our statewide arts program, exercise 
classes, training programs for fitness instructors and, of course, over 20 various sporting events… all 
designed to encourage movement, fitness, and involvement. 
 
Our participants educate and set examples for people of ALL ages.  Spouses and intergenerational families 
stay active together! 
 
Senior Games is a very small item in the budget…but it has a magnificent impact!  We are a lean and frugal 
organization that packs a powerful punch on sickness and rising health care costs. 
 
For the costs of keeping 3* people in a nursing home for a year – we can keep 60,000* active through 
Senior Games!!!…And motivate, educate and influence many more! 
 
Thank you for letting us do it…we will not let you down.  And, we’ll help the State save so much money 
with this intelligent long-term investment in healthy aging. 
 

 # should be updated annually. 

SAMPLE 
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NCSG Ambassadors Answers 

MAJOR POINTS AND ITEMS TO INCLUDE IN A PRESENTATION 
 
 Activities sports and arts available 
 History of your Games (# years, etc.) 
 Age categories  
 Human-interest stories 
 Fun, Fitness & Fellowship  
 Quotes/ testimonials 
 Who am I – What am I doing here?  
 Local Organizations and Sponsors involved 
 Where/When are the Games? 
 SilverArts/SilverStriders/SilverLiners 
 What Senior Games is…  
 Cost/Fees – low, reasonable 
 NCSG Mission Statement  
 Take Participants /Friends to demonstrate 
 Eligibility/Qualifications  
 “Shame ‘em into it…” 
 Different levels/Intensity of activities  
 All Are Winners /Use the “F words” 
 Benefits to audience   
 Tell a good joke/Break the ice 
 Can be a Participant, Volunteer, Sponsor or 

Spectator  
 Something for everyone & All ages is available 

 Local Results/People the audience knows 
 Props: medals, t-shirts 
 Sports/art equipment  
 Need to take equipment?  VCR? Screen? 
 How to enroll/deadline?  
 Local Games Entry Forms/Fliers 
 Purpose: Active/Happy/Healthy/F words 
 Local Games press clippings 
 A very old participant/ very young  
 Local Games video/slides 
 Cheerleaders  
 Question & Answer session 
 Poster(s)/Exhibit  
 Learn about audience in advance 
 NCSG Info Fliers 
 Questions to stimulate audience 

participation: 
o Have you been involved in Senior Games? 
o Do you like to volunteer for programs that 

help others? 
o Do you like to stay healthy and active? 
o Would you like to be a role model for 

younger people? 

 

IDEAS FOR PROMOTION 
(Other than Media or a Presentation) 

1-on-1/Word of Mouth 
Adopt-a-Highway 
Art Shows 
Banner(s) 
Billboards 
Bulletin Boards (at church, schools, etc.) 
Bumper Stickers/Key Chains/Magnets 
Buttons 
Calendars 
Church Bulletins 
Clinics and classes 
Clothing 
Concession stands 
Country Stores 
Dances  
Display cases 
Emails/Letters to past participants 
Exhibit at a Fair/Festival/Expo 
Facebook 
Fairs (state and county) 
Farmer’s Markets 
Festivals 
Fliers  
Floats in parades 

Gifts for the audience/ “gimmicks” 
Grocery bags 
Half-Time at local ballgames 
Health Fairs/Booths 
Libraries 
License plates 
Malls/Displays/Demonstrations 
Pageants 
Phone App 
Pool Halls 
Posters 
Radio/TV PSA’s 
Realtors/Real Estate info 
Recognition Breakfast/Receptions 
Recruitment Contests 
Schools/students/PTA’s 
SilverArtists perform year-round 
Socials/Food/Events/Parties 
Sporting Events/Booth/Packet Info 
Telephone calls/telethon 
Walking Clubs in Mall 
Web sites 
Workshops 

         CONTINUED>> 
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POTENTIAL GROUPS TO CONTACT TO PROMOTE SENIOR GAMES 

 
 AARP 
 Academic Institutions-Schools 
 Adult Day Care Centers 
 Art Classes/Guilds 
 Arts Councils 
 Assisted Living Communities 
 Athletic Clubs/Organizations 
 Book/Garden Clubs  
 Boys/Girls Scouts 
 Chamber of Commerce 
 Churches 
 City Housing Authorities 
 Civic Clubs/Groups 
 Coffee/Breakfast Clubs 
 Community Clubs 
 Cooperative Extension Clubs 
 Country Clubs 
 Craft Fairs 
 Dance Clubs 
 Doctors Offices/Waiting Rooms  
 Elder Hostels 
 Environmental Groups 
 Exercise Groups 
 Extension Homemakers 
 Fitness Council (county) 
 Fitness Directors of Corporate Wellness 
 Fraternities/Sororities 
 Health Department staff meeting 
 Hobby Clubs 
 Hospital Groups 
 Hospital Wellness Centers 

 Industry Fitness/Wellness Centers 
 Kiwanis-Golden K Clubs 
 Lions Clubs 
 Lodges (Masons/Elks) 
 Mall Walker Clubs 
 NAACP 
 Neighbors 
 Nursing/Rest Homes 
 Nutrition Sites 
 Politicians 
 Recreation Departments 
 Retired Government Employees 
 Retired Officers Association 
 Retired Teachers 
 Retirement Centers 
 Retirement Communities/Activity Directors 
 Senior Center classes 
 Senior Church Groups 
 Senior Clubs 
 Sports Clubs 
 Subdivisions 
 Support Groups 
 Travel Clubs 
 Veterans-VFW: DAV, Vietnam Vet Groups 
 Veterinarians 
 Walking Clubs/Groups 
 Welcome Wagon Clubs 
 Women of the WORLD (wow) 
 Women’s Clubs 
 YMCA/YWCA 

    
 
 
 
Note: Use this as a “checklist” of good locations to distribute entry forms and schedule 

presentations to recruit participants and volunteers. 
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26 ACTIONS A SENIOR GAMES AMBASSADOR SHOULD BE PREPARED TO TAKE: 

 
ASSIST  your local games coordinator, event managers, and fellow ambassadors whenever possible.  They will 
appreciate it more than you know. 

BUILD  relationships with media, sponsors, participants, and staff.   Over time, the benefits will become clear. 

COMMUNICATE  at every opportunity the benefits and importance of Senior Games & Silver Arts in 
improving the overall health and wellness of your community. 

DEVELOP  a network of sponsors, volunteers, and support agencies so you don’t have to start over each year. 

EVALUATE  everything about your local games…there is always room for improvement. 

FOCUS  on what works for your local games, but don’t be afraid to try new things. 

GO  the extra mile to make your games better.   Being an ambassador is more than just promoting the games. 

HEADLINE  your local games, participants, staff, volunteers, and events in media and other outlets. 

INNOVATE   Don’t be afraid to try new schedules, new activities, or new ways of doing old things. 

JUSTIFY  Senior Games & Silver Arts using appropriate statistics and data on senior health and wellness. 

KNOW  Senior Games & Silver Arts inside out.   Once people learn you are an ambassador, ten thousand 
questions will come your way…and they will expect you to be able to answer them! 

LEAD  by example.   Be the person who says AND does! 

MENTOR  new ambassadors and participants.   Eventually, someone will have to take your place! 

NETWORK  with ambassadors, staff, and participants from other local games.   Helping each other helps us 
all. 

ORGANIZE  presentations, exhibits, and speaking engagements with local groups to build awareness. 

PROMOTE  Senior Games & Silver Arts at every opportunity…not just through the media.  The word of one 
enthusiastic and happy participant carries more weight than ten newspaper announcements. 

QUESTION  non-participants as to what holds them back…you might learn something that will help you build 
participation.   And, also question those who DO participate as to what your local games can do better! 

RECRUIT  new participants and new ambassadors for sure, but don’t stop there.   Sponsors, volunteers, and 
community support can all be built this way.   Remember, it never hurts to ask! 

SPEAK UP  for Senior Games & Silver Arts in public hearings and to elected officials.   Their support is 
crucial to our continued success, both locally and statewide. 

TEACH  those with whom you come in contact the philosophy and purpose of Senior Games & Silver 
Arts…and make sure they know it is to encourage a year-round active lifestyle…not just a once-a-year event. 

UNITE  with other organizations to build interest and support for Senior Games & Silver Arts in your area. 

VOLUNTEER  to assist your local games with events that you don’t participate in (your coordinator will thank 
you!)…and consider volunteering at State Finals as well! 

WEAR  apparel that promotes local and state Senior Games & Silver Arts, especially when you are going to an 
event where potential participants, sponsors, or volunteers will be.  It helps lead into the conversation. 

X-PECT  SUCCESS   A positive attitude is not just important, it’s contagious!   Address and correct any 
negatives that you encounter, but don’t let ‘em bog you down. 

YELL  for your fellow participants at events.   Encouragement and support keeps people coming back. 

ZERO  in on what works in your community.   No two towns, cities, counties, or regions are exactly alike. 
 

 
Toby Thorpe, NCSG Ambassador, Uwharrie Senior Games
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NEWS INTERVIEW SURVIVAL GUIDE 
© 1994 BW Co. 

 
It’s essential to realize that the news media constitute an important resource for communicating with the 
public.  It is perhaps the most important resource.  One significant thing that spokespersons will find is that 
news people aren’t all villains.  Not everyone is out to do a hatchet job.   
 
Most of the hustle and bustle of news people has to do with meeting deadlines and processing their product 
of print, audiotape or videotape for presentation to the general public.  With some effort on your part and 
some professional guidance, you can learn to form an alliance with news people that will benefit both you 
and the news organization.   
 
Here are some guidelines:  

 Your particular area of interest may not be the same as that of the news people.  Realize that 
news is tied to what news reporters and editors believe is of interest to the public.  
 

 Prior to interviews, work out the answers to all likely questions that news and current events 
could generate in your situation.  In two words – BE PREPARED! 
 

 You need not tell everything that you know, particularly when it doesn’t relate to the question or 
if it involves proprietary information.  Find out what’s permissible to say.   
 

 Don’t let reporters press you into answering questions you can’t answer.  Say as much as you’re 
certain about, then defer to another source or tell reporters you don’t know but will be glad to 
try to get them the information. 
 

 Admit to bad news if you must.  But emphasize any positive aspects of the situation and point 
out what has been done to rectify the bad and prevent a recurrence.  Your attitude will convey 
credibility and your organization will be perceived as responsive to the public good. 
 

 Don’t take reporters’ outrageous or event mildly insulting questions personally.  It’s a technique 
that some of them use to get you to respond angrily or make a strong and perhaps an unwise 
comment.  Keep calm and smiling, even if it hurts, and continue to be rational as you give, and 
even repeat, the answer as best as you know it.   
 

 Never speak “off the record.”  Such comments will not necessarily be held in confidence.  More 
likely, the information will leak to the surface even though your name may not be cited as the 
source.  Don’t say anything you don’t want to see in print or hear on the air.   
 

 Keep a time limit on your availability to news people.  But maintain a friendly attitude, 
nonetheless.  It’s not necessary to jump through a hoop every time a reporter calls. If there is a 
pressing deadline for the reporter, do your best to accommodate it.  News interviews should be 
made in advance with knowledge beforehand of the purpose of the interview.   
 

 Don’t let reporters set you up in a sparring match with others.  In most instances, it’s 
unprofessional to comment other than in a modestly complimentary way about the opposition.  
Stick to the facts and present your side in a very positive light.   
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 Don’t say “no comment.”  It is perceived as indication of guilt and/or dishonesty.  If you really 
can’t comment, there are better ways of avoiding the questions, for whatever reason.  Often you 
can find a limited response that satisfies the reporter without causing you problems. 
 

 The single most important factor in successfully dealing with the news media is 
PREPARATION.  Have your facts and figures ready in advance.  Try to anticipate the questions 
you will be asked, including those generated by current news and events, and plan your best 
response carefully.  This will result in conveying the information correctly and concisely, 
making you a more effective spokesperson and helping you to avoid damaging misstatements.  
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GUIDELINES 
© 1994 BW Co. 

 
 Nothing is ever “off the record.”  Don’t say anything you wouldn’t want to see in print. 

 
 Keep it simple: short clauses and short words, whenever possible. 

 
 Present your points or propositions in logical sequence, whenever possible.  

 
 Answer in an inverted pyramid style. 

 
 Construct your responses in such a manner as to simplify, clarify and emphasize. 

 
 Do not use to many numbers or statistics. 

 
 The three “positive vibes”: be confident, credible, convincing and enthusiastic – but not overbearing. 

 
 If you don’t know the answer to a question, say so.  Offer to get the answer as quickly as possible, and 

do it.   
 

 If a question is too long or simply a cover-up for a speech by the questioner, cut it off with tact.  
Quickly summarize the question being asked and respond. 
 

 If the interview isn’t taking you where you want to go, be politely assertive. 
 

 Know what key points you want to bring out; do so. 
 

 Prepare several “quotable” statements before the interview. 
 

 Do not give personal opinions or projections unless they are very general in nature. 
 

 Always correct the interviewer if a question misstates a fact, or is based on erroneous premise.   
 

 Use the reporter’s first name often during the interview.  Keep eye contact with the reporter.  
 

 Be helpful, but not overly so.  Get in and out of the interview as quickly as possible. 
 

 Be cooperative, but do not volunteer information.  Likewise, do not comment on information provided 
by others.   
 

 Supply accurate information. 
 

 Don’t start to answer the questions if you are not sure of the answer.  Tell the reporter you will call 
back, if you think you can get the information.   
 

 If you promised to get back to the press, do so immediately with the information you’ve promised.  It 
makes his or her job easier and in many cases solidifies relationships.  If you promised to get back to 
the reporter and don’t, you have seriously impaired your relationship. 
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 A reporter is looking for information for a headline.  The press will ask questions often to get a 
reaction.  You are in control and do not have to answer every question.  
 

 Good reporters will do their homework before they talk to you.  Think before you speak and don’t try to 
mislead them.  
 

 Hold interviews in a conference room, lounge area or on site – try not to sit behind a desk when you 
speak with a reporter.   
 

 When near a reporter’s deadline, call to inquire if there are any facts you can provide or crosscheck any 
information.  
 

 Remember you are speaking through the reporter to the audience.  Get your message across to them.   
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SURVIVAL GUIDE 
© 1994 BW Co. 

 
Specific points to keep in mind to survive news interviews: 
 
 Prepare your agenda for the interview.  This could be a list of points you want to make, topics you want 

to raise and information you want on the record. 
 

 Tell your story.  Deliver your quotable quotes, anecdotes and raise your agenda items. 
 

 Listen carefully to each question.  “Off the wall” questions may be a signal the interviewer doesn’t 
understand the topic.  Offer an overview on the spot before proceeding.  Promise written background, if 
you have it, also. 
 

 Keep track of your role as an official spokesperson for your organization, even if you are speaking for 
an industry or member or another organization. 
 

 If you get angry, count to ten before proceeding. 
 

 Avoid any argument with the reporter.  Your response may be reported without any mention of the 
provocation.  
 

 If interrupted in the middle of a thought, proceed with your original answer before changing the subject. 
 

 Challenge any effort to put words in your mouth.  Carefully listen to any request for you to endorse a 
paraphrase of your remarks. 
 

 If presented with a laundry list of questions, identify the one you will answer.  It is not your 
responsibility to keep track of the parts of a multiple-part question. 
 

 Don’t play verbal ping-pong – broaden your answers to make your points.   
 

 Present your main point or conclusion first, followed by supporting points or arguments.  An umbrella 
statement helps a reporter follow your logic and supporting comments, especially on complicated 
topics.   
 

 Speak plainly.  Jargon familiar to insiders may not have meaning to the public.  
 

 Don’t be evasive.  Evasiveness is usually interpreted as a signal you have something to hide.   
 

 Don’t pass the buck.  Accept your responsibility as the representative of your organization.   
 

 If you don’t know the answer, say so, offer to find out and then provide the information as quickly as 
possible.   
 

 If you cannot divulge information, state why in a matter-of-fact way.  
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 Be positive, not defensive.  Take the trouble to make positive statements of fact instead of denying or 

refuting comments from others.   
 

 Don’t attack other organizations or competitors.  The accusation may preempt the rest of the interview. 
 

 Tell the truth.  This program should encourage you to find ways to be forthcoming with information 
and candid about topics you feel you cannot talk about in public.  You should not consider bending the 
truth.  Reporters keep track of individuals and organizations that “burn” them and remember for many 
years.  They also think they are doing the right thing to warn their colleagues about sources who have 
failed to tell the truth.   
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MEDIA LIAISON 
 
I.  To be successful with the media, you must understand them. 

A.  What reporters want: 
1.  To develop stories or produce programs that appeal to their audience 
2.  To get the jump on their media competitors 
3.  To get space (or airtime) which is competitive with other reporters 
4.  To gain professional recognition 
5.  To have access to newsmakers, to experts and to valuable information 
6.  To maintain objectivity (or the appearance of objectivity) 

B.  What reporters try to avoid: 
1.  Wasting time 
2.  Missing deadlines 
3.  Printing inaccurate, incomplete, or irrelevant stories 
4.  Covering topics that have been well-covered in the past 
5.  Covering the same topic as another reporter for the same publication.   
To prevent this from happening, discuss placement strategy with other Senior Games 
representatives in the same media market. 

 

II. As a Senior Games Ambassador, you have your own agenda. 
A.  Your responsibilities may include: 

1.  Educating the community about the benefits, accomplishments and educational value of Senior 
Games. 
2.  Assuring that coverage of Senior Games is fair and accurate. 
3.  Conveying the importance of total community involvement in Senior Games. 
4.  Building awareness of the need for seniors to participate in regular activities, which promote a 
lifetime of good health -- both mentally and physically. 

 

III. Developing a relationship with the media. 
A. You can have a satisfying relationship with your local media by following some basic principles: 

1. Identify the reporters and editors in your area most likely to be interested in health, aging, and 
special events.  (You can get this information by tracking coverage of these topics and calling 
newspapers, radio stations and television programs directly.) 
Introduce yourself by letter or phone and describe who you represent and what you have to 
offer.  Do not wait until you have a story.  You are trying to establish an ongoing relationship. 
 

2. Find out what they are interested in, what their deadlines are, and how they would like you to 
bring ideas to their attention.  There is no one way to do it (although there are some techniques 
that are appropriate in most situations). 
 

3. Establish yourself as a "source".  Occasionally suggest ideas that may appeal to the reporter's 
special interests but do not involve you or your issues.  Offer to provide suggestions or other 
contacts to interview for your stories. 
 

4. Keep in touch, but do not be a pest.  Aging/fitness/art issues may not be in the news on a regular 
basis.  Use your news judgment to determine what is really worth public-media attention, like 
your annual Local Games.  If they do not hear from you often, they are more likely to return 
your calls and to open your releases. 
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5. Despite what the experts tell you, there is no one way to work with the media.  It all boils down 

to meeting their needs, and every reporter is different. 
 

IV. What to do with an issue that has news and feature potential. 
OK, so you have built your relationship.  You have an issue with lots of consumer appeal -- for 
example, Local Games which feature total community involvement, with seniors setting the example of 
how to live a healthy lifestyle.  Now what? 

 
A. Review coverage that has already appeared in your area.  Have local media covered the 

health/aging issue?  Has there been coverage of Local Games, athletes, artists, or cheerleaders 
this year? 

 
B. If there has already been coverage, figure out how you might fill in information gaps -- they are 

not likely to cover the exact same issue twice.  If no coverage has appeared, develop an angle to 
appeal to your target media.  Suggested angles: health, arts, aging, sports, fitness, "interesting 
people in the community" feature.  Look for that special senior who overcame a disability to 
compete, the area's longest active participant, someone whose progress can be measured and 
results highlighted, training efforts, etc. 

 
C. Put together background materials or localize materials.  Emphasize the appropriate angle -- the 

program is promoting healthy lifestyles to seniors in many different ways and it is a vital and 
active part of your community. 

 
Print reporters are likely to want: 
1.  A "backgrounder" on the issue, including information about the importance of the issue.  

What is the current health status of seniors in the area?  How does Senior Games fit in?  
What is the history of the program and where is it going? 

2.  A fact sheet on the aspect of the topic in which you are most interested: Your area or 
community's commitment to providing quality health promotion activities and information 
for seniors. 

3.  A list of people to interview with telephone numbers (include seniors, corporate sponsors, 
staff, community volunteers).  Be sure all of these people have agreed to serve as 
spokespersons and let them know that their name is being made available to reporters. 

4.  NCSG Info Flier and Local Game's brochure or fact sheet. 
 

Broadcast producers (radio and television) will want the same kind of background, plus: 
A biography (and photo in some cases) of the guest you are suggesting. 

 
D. Consider other options for expressing your viewpoint, including letters to the editor, a guest 

editorial on the "opinions/editorial" page of a newspaper, special segments of local television 
news, voice "actuality" for radio stations, public service announcements describing how the 
community can help support and become involved in your Senior Games. 
 

E. Keep the NCSG objectives in mind as you develop all of your materials.  Your message should 
promote the value of seniors leading healthy lifestyles, how they can best achieve healthy 
lifestyles, and all the benefits provided by participating in the Senior Games program.  If your 
message will not contribute towards the achievement of those objectives, modify it or wait until 
a more appropriate issue comes along. 
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10 KEY POINTS FOR COMMUNICATING  
EFFECTIVELY WITH THE MEDIA 

 
1. BE YOURSELF - Most important in any communication in order to be effective is to be yourself.  

Avoid technical jargon or unnatural phraseology.  It will only confuse people and can cut you off 
from the audience. 

 
2. BE COMFORTABLE AND CONFIDENT - Remember, you know more about the subject than 

the one asking the questions--which is why you are an NCSG Ambassador.  Take control of the 
interview by saying what you want to say and not what they may want you to say. 

 
3. BE HONEST - Your credibility is crucial.  If you do not know the answer to a question, say so.  

And, if appropriate, you may offer to get back to them with the information they want so they can 
pass it along to viewers or readers.  Never lie to a reporter. 

 
4. BE BRIEF - Short, clear and concise answers are the most effective communication for television 

interviews.  By getting to the point, you look and sound better, and decrease the risk of having 
important information lost and edited out.  If you speak simply, it is harder to quote you out of 
context. 

 
5. USE HUMOR - Humor, used appropriately, promotes a friendly and confident image.  Do not be 

afraid to humanize the story with a little wit or a humor. 
 
6. BE PERSONAL - Your personal story is a key part of why you have been selected as a NCSG 

spokesperson.  Share this story with your audience.  Personal stories or anecdotes can help get 
across an idea or concept, and can result in your message being better remembered. 

 
7. BE POSITIVE AND CONSISTENT - Approach each question with a positive perspective and 

keep the Senior Games communications objectives in mind when giving answers.  The key 
messages provide the basis for consistency in your interviews. 

 
8. CONCENTRATE - Focus on the interviewer and not the surroundings.  Look directly at the 

interviewer and not at the camera or any other distractions on the set.  Concentrate on the fact that 
you are there to deliver specific messages to the interviewer and not just answer their questions. 

 
9. SHOW ENERGY - You are a healthy, active senior communicating a positive, exciting message.  

Let that come through in your interview.  Appropriate gestures, facial expressions and body 
language all add to the vitality of your words.  Be assertive by leaning forward and being alert.  An 
effective interview can be fun, but also hard work. 

 
10. SHOW SINCERITY AND CONCERN - Speak convincingly.  Sincerity is important, as is 

concern for the issues.  Every time you speak in an interview, say what you mean and mean what 
you say. 
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TIPS FOR WORKING WITH THE MEDIA 
 

1.  Invite the media to attend special events, SilverArts shows, opening ceremonies, workshops, clinics and 
your Local Games. 

 
2.  Get a reporter, young or old, involved in one (or all) of the Senior Games programs; i.e. SilverStriders, 

SilverArts, SilverLiners, or the Games.  Getting a reporter actively involved creates a great opportunity 
for a feature story and personal testimonial. 

 
3.  Get a media outlet to sponsor a certain activity or event, either through free publicity, funding, or 

providing personalities to assist with the program. 
 
4.  Host a "media challenge" for reporters.  Invite media personalities to challenge your seniors in select 

activities.  This will give them first-hand experience with the program and the opportunity to interview 
and photograph program participants. 

 
5.  Invite a reporter to follow a participant from Local Games training through State Finals.  This makes a 

great "people" feature for newspaper or television. 
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PRINT INTERVIEWS  
© 1994, BW Co.  

 
Before agreeing to an interview, ask the reporter what areas are to be discussed and when and how the 
material is to be used so that you can prepare answers to anticipated questions that will be timely and 
appropriate.   
 
 Try to ascertain the amount of time needed for the interview, whether in person or by phone.  You 

should set a time limit for the interview because the longer you spend with the interviewer the greater 
the risk of wandering into irrelevant or undesirable areas.   

 
 Avoid going “off the record.”  That kind of information can surface even innocently at times because of 

the volume of information reporters’ gather.  Remember that a reporter may even use casual 
preliminary remarks in a story.  So don’t say anything you don’t want to see in print.   
 

 Tailor your main points into language that is quotable and suitable to the target audience.  State your 
main premise clearly, directly and simply.  Then repeat it the same way in summing up.   
 

 Don’t try to make serious points through humorous, subtle or wry remarks.  They can often be 
misinterpreted or translate very badly in print.  The result can be destruction of credibility for the story 
and for your image as well.  
 

 Since nothing in life is really absolute, avoid using absolutes in statements to reporters.  The absolute 
statement can return to haunt you.  A cardinal rule is “never say ‘never.’” 
 

 It’s to the benefit of the reporter and yourself that a story be right.  So if you need more time to give 
additional thought to your response or if you’re in doubt about an essential fact, don’t hesitate to tell the 
reporter you’ll dig up the facts and call in the response.  Then be sure you do.  
 

 Inform the reporter that if new information develops that changes either the facts or your previous 
answers, you will call back.  Again, remember that there is mutual interest in having the story accurate 
and up-to-date.  Otherwise, it could be embarrassing for both of you.  
 

 Make sure that you spell and define unusual terms, technical language or difficult names (including 
your own).  It’s a good idea to translate acronyms that might be unfamiliar to readers.   
 

 Although print interviews (unlike broadcast) offer opportunities to use exact figures, be extremely 
certain they are understood in context.  Avoid a heavy use of figures that could tend to be misplaced in 
the story or confound readers.  It is sometimes better to quote a range (such as “five to ten percent” or 
“double-digit increases”) rather than give precise figures.   
 

 Offer any photographs, graphs, or other illustrations that would be appropriate and might heighten 
reader comprehension or interest.  Select visual materials that fit the style of the newspaper, magazine 
or journal.  
 

 Keep a supply of good background material on hand for reporters who are not completely familiar with 
your topic.   
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WORKING WITH THE PRINT MEDIA 
 

How to Place Your Stories in Area Newspapers 
 
I.  Introduction to the Media 

A.  Reporters want information that is "newsworthy" 
 Stories that appeal to their audience 
 Stories to get the jump on their competition 
 Access to experts, newsmakers and valuable information 
 Professional recognition for their work 
 Acceptance by old and new readers 

 
B.  Help reporters achieve their goal while achieving your own 

 Present the story from an angle that makes sense and is appealing to readers. 
 Provide names and phone numbers of area experts willing to comment on the topic. 
 Provide accurate, complete information. 
 Respond courteously and quickly to a reporter's call. 
 Talk in simple terms -- no jargon. 
 Never pressure -- a reporter's interest can't be forced. 

 
 
II.  Establishing Your Contacts 

A.  Identify your targets 
 Familiarize yourself with the media in your area. 
 Monitor who regularly covers your issues and how they approach the topic (also monitor the 

editorial page).  This will give you a good idea of the attitude and understandings of the people 
you may encounter. 

 Call the publication occasionally to verify the reporter's name for the angle you are taking. 
 

B.  Make contact 
 Call the reporter to introduce yourself and talk about the issues you work with. 
 Offer yourself as a contact and resource on these issues and to help identify other experts in the 

field. 
 Find out their deadlines and how you can best bring stories to their attention (example: phone 

call or press release). 
 

C.  Localize your release 
 Give all releases a local focus. 
 Use words that specifically describe seniors in your area. 
 Attribute quotes and other information to local experts, corporate sponsors, Senior Games staff 

or participants.  (Always check with these people before using their names.) 
 Add additional information about the statewide NCSG program in your area. 
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III.  Use Your News Judgment to Sell a Story 

A.  Don't overkill 
 Make sure the paper or the reporter has not recently covered the issue. 
 See if other local media have recently covered the story.  If an issue has been well publicized in 

recent months, chances are the media will not cover it again. 
 If the topic has been thoroughly covered, wait for another time to try to sell the story. 

 
B.  Develop the angle 

 Develop an angle that will appeal to the reporter. 
 Find interesting facts, people and stories to support your angle. 
 Look for a unique way of presenting the story idea or a creative follow-up idea for a topic 

already covered. 
 
 

IV.  News Releases 
A. Use the correct format for a news release -- don't guess! Sample releases are included in this Media 

Kit use them for reference when writing your own. 
 

B. Put a date for release on the copy. 
 In most cases, this means typing "FOR IMMEDIATE RELEASE:  (date)" at the top of the page.  

The date tells the reporter when they can use the material. 
 

C. Put your name, organization name, address, and phone number prominently on the news release. 
 This information does two things: identifies you and your organization, which lends credibility; 

and tells the reporter how to get in touch with you if they need more information. 
 Include both home and work phone numbers. 
 Be prepared to answer questions and offer them a list of other people involved in the program to 

contact, i.e. staff, participants, corporate sponsors, community leaders.  Be able to provide 
phone numbers of these sources. 

 Keep "news release" to one page if possible. 
 
 

V.  Other Ways to Get Press Coverage 
A.  Advertising supplements 

 Newspapers run these supplements periodically throughout the year, with each one centered on 
a specific topic. 

 Call the local papers to get a schedule of supplements for the coming year to plan your 
placements. 

 For these supplements, newspapers like to have prepared editorial copy relevant to the subject 
matter. 

 Once you have determined the supplements for which you would like to send in material, call 
the paper to get the name of the reporter handling the editorial and follow the guidelines for 
contact. 
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B.  Calendar listings 

 For special events, meetings, workshops, clinics, and other public functions, send a media alert 
(short version of the release -- see samples in this PR Kit) to the calendar editor. 

 Calendar listings are a free and easy way to gain publicity for the program and solicit 
community involvement at the same time. 

 
C.  Sponsor's advertisements 

 Provide your local sponsors with artwork (logo) so that they can include the statement "Proud 
sponsor of the _____ Senior Games" (or a similar one) in all of their advertising. 

 
 
VI. Getting Out the Message.  By placing stories in local newspapers, you are helping North Carolinians 
become more informed about healthy aging.  Seniors read newspapers -- nearly 75% of adults age 55 - 64 
and nearly 70% of people 65 and older read a daily paper.  This high level of readership means newspaper 
articles and columns are a valuable channel for reaching the target audience with important messages. 
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TELEVISION INTERVIEWS 
 
How viewers perceive you is extremely important in television, making first impressions critical.  A 
friendly smile, a “thank you” to the interviewer and addressing that person by his or her first name 
immediately established your likability.  It also associated you with the credibility that the interviewer has 
with viewers.  
 
 Keep eye contact to retain credibility with the interviewer.  Maintain it through the interviewer’s 

questions and into the first part of your response.  That “crossover” moment between question and 
answer can be critical to credibility on tough questions.  To lose contact then can indicate evasion, 
dishonesty or anxiety.  
 

 Television appearances should be conducted in a style larger than ordinary life.  You should speak right 
up – clearly and distinctly.  This is no time for confidentiality.  And, maintain an even pace to your 
delivery so words will neither be slurred together by too fast a pace nor move too slowly.   
 

 Most of us talk in a three-note vocal range.  You can be much more convincing and attractive by 
expanding that voice pitch range to color important words.  Going up the scale to a much “higher note’’ 
is a good way to underscore major points.  Then take a slight pause to reinforce the importance of what 
you’ve said.   
 

 The silent punctuator is the gesture.  It’s a companion to that “high note” and actually generates it.  Just 
remember to keep the gestures high enough to be seen in TV close-ups (shoulder high) and then retrieve 
them after you’ve made your strong point.   
 

 If the interview is in a studio chair, curb any tendency to swivel or lean to one side.  If you sit fairly 
erect with a slight forward tilt, you’ll help your energy level and look attentive and eager to talk.  
Always press the small of your back firmly against the chair, as it centers your energy.   
 

 Remember that broadcast time is short and viewer attention span is thin.   Keep your answers short, 
simple and free of unfamiliar business language.  Get to the bottom line (conclusion) first and then 
explain with illustrations familiar to the public.  
 

 For studio interviews, offer to bring appropriate visual material, such as videotape, that could 
graphically illustrate your points.  Choose these materials carefully so that they enhance your message.  
Inform the show well in advance that you have this available.   
 

 When dressing for a TV interview wear a conservative business suit or dress in conservative colors – 
gray or blue is good for TV and pastel shirts reproduce well.  (Avoid pinks and oranges.) 
 

 Ties should have a loose pattern – stripes are good – dots are bad.  Avoid orange and red.  Deep 
burgundy is a good color.  
 

 Sit up – good posture in a chair is important.  Pull your jacket or coat down in back so it isn’t loose 
around your shoulders.  Make sure socks cover calves when you cross your legs.  
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Television Interviews Continued 
 
 .Women should avoid excessive “noisy” jewelry.  Large gold or silver chains or pendants reflect too 

much light.   
 

 Avoid linen suits that wrinkle and look unprofessional. 
 

 Men who are prone to heavy beards should shave before interviews.  
 

 Lab coats or other special professional dress leave a lasting impression.  Be sure it’s the one you want 
to leave.   
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RADIO INTERVIEWS 
 
Before beginning an interview, find out if it is to be aired live, on tape or as excerpted (edited) tape.  If it’s 
tape to be edited for newscasts, it’s essential to keep your answers within 10 to 20 seconds in length.  Radio 
news is mostly spot news, tied to breaking events.  So get right to the point.  Note: an in-depth radio 
interview can range from fifteen minutes to one hour.   
 
 Always ask whether you should use the interviewer’s name in your responses.  Generally, you would 

not do so for edited tape for newscasts.  But it might be desirable to relate personally in this manner in 
live interviews or those that are taped unedited for playback at a later hour by a particular show host.   
 

 You should correct your taped answer in case you think of a better response while recording.  Inform 
the interviewer that in the interest of accuracy you may need to call back before airing with updated 
information that may be pending and that could change the story.   
 

 You’ll feel better and more animated if you sit up straight in your chair.  Do a little deep breathing and 
flex your facial muscles before you start.  Treat this just as would a talk before a live audience.  Don’t 
feel compelled to shout.  Simply speak in normal tones.  This will eliminate the popping sounds of 
“p’s” or the hissing of “s’s.” 
 

 Be particularly mindful of those audible pauses – the “uh’s” that creep into speech.  They are 
accentuated on radio since it’s a medium of sound only.  Simply stop cold when you feel an “uh” 
coming on.   
 

 Because brevity and clarity are the essence of good radio interviews, avoid using statistics and numbers 
unless they’re absolutely essential to your point.  But if you must use them, round them off for easier 
comprehension.  And, by all means, use them sparingly.   
 

 If you have reason to expect to be called for an interview, take time to anticipate questions you could be 
asked and then prepare short three-line responses in advance.  This will save many agonizing moments, 
and you’ll avoid the risk of being misquoted through the editing of a long or wandering response.   
 

 For radio interviews over the phone, try standing during the interview.  This increases your energy.  
Speak across the mouthpiece not directly into it.   
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THE UNEXPECTED INTERVIEW 
 
One of the things newsmakers fear most is the unexpected, or “ambush” interview.  Many quake with fear 
at the thought of a surprise encounter with a tough reporter like Mike Wallace or Geraldo Rivera.   
 
How does one deal with such a situation? 
 
 The best way is to anticipate the possibility of its happening and have your answers prepared in 

advance.  Set parameters before you start, fixing well in mind just what you will say and what you 
won’t say.  Then, carefully stick to your plan.  
 

 But, suppose you are not prepared – for whatever reasons – when you are accosted by a camera or 
microphone?  
First and foremost, don’t panic.  If you do, your credibility is gone. 
 

 Determine what news organization the “reporter” represents. It might not be a bonafide news 
organization or it may be one that is consistently unfair in its treatment of newsmakers.  Remember, 
you don’t have to talk to everyone.   
 

 If you’re not prepared to comment on the subject at hand, say so and give a valid reason.  Then tell the 
reporter when you will comment publicly.  Or offer to do an interview at a mutually convenient time.  
 

 Maintain good eye contact.  Look the questioner directly in the eye during the questions and response.  
 

 Keep your answers direct and to the point.  Doing so not only improves comprehension, it increases 
your credibility.   
 

 Be prepared for this kind of interview at any time.  Rehearse beforehand with staff members.  
 

 When you’ve finished what you have to say, say “thank you,” smile, and walk away confidently.  
You’ve survived the “ambush” interview.   
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STICKY INTERVIEW SITUATIONS  
How to Escape Unscathed! 

 
Even with the best preparation and rehearsal, there is always the possibility that you will find yourself in an 
awkward or embarrassing situation during an interview.  Here are a few examples and some tips for coping 
with them. 
 
1. Your interview begins and you quickly discover that the host is unprepared and expects you, as a Local 

Games Ambassador, to discuss a wide range of issues affecting seniors: jobs, social security, etc. 
 Begin by acknowledging that there are many important issues of concern to seniors, but that you 

are there to focus on the Senior Games program and healthy lifestyles. 
 Avoid a dispute with your host about the nature of the interview. 
 Construct a transition that will allow you to discuss the major points you wish to cover about 

Senior Games. 
 Establish yourself as an expert on the issues you are there to address. 

 
 
2. The interviewer is unprepared, and keeps asking irrelevant questions. 

 Take control of the interview. 
 Stress the major points you want to cover. 
 Attempt to feed the interviewer questions by highlighting those issues of significance to his/her 

audience. 
 Involve the interviewer in your presentation.  Ask him/her questions about whether his/her 

parents are/were active seniors. 
 
 
3. The interviewer says there is not much time left, so he/she would like you to respond to the remainder of 

the questions with "yes" or "no" answers. 
 Do not fall for this technique.  Often times, an interviewer will follow this request with a series 

of hostile questions that have no simple answers. 
 If a one-word answer will not do justice to the issue, say that you are sorry but there is not 

enough time for a proper answer to the question. 
 Give the address (and if possible, the phone number) of where listeners can get more 

information about Senior Games programs and suggest they call to get involved, either as a 
participant or volunteer. 

 
 
4. You are on a talk show and another guest, or the host, keeps interrupting you in mid-sentence. 

 When it happens again say:  "I am interested in your thoughts, but first let me finish describing 
the situation (explaining the issues, etc.)." 

 Be pleasant, but insist on your right to express your point of view and to give complete 
responses to questions. 

 Avoid interrupting others.  The audience will notice the rude habits of others on the program, 
and you will appear more professional. 

 
 
 
 
5. You are in the middle of an interview and the interviewer has been particularly antagonistic.  He/she 

asked one hostile question after another. 
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 Do not become combative.  Remain calm and maintain your enthusiasm. 
 Remember, you are well prepared and rehearsed.  You can handle anything that is thrown at you 

because you are the expert. 
 Answer hostile questions with a brief response, and then slip into a point that you want to cover. 

 
 
6. You have been asked a question to which you do not know the answer. 
 Acknowledge that you do not know the answer. 
 Offer to find the answer and share it with the interviewer. 
 Never attempt to respond to a question for which you do not have an answer.  Your credibility will be 

jeopardized. 
 
 
7. You are in the middle of a live interview and the microphone falls off your lapel or your ear-piece falls 

onto your shoulder. 
 Do not panic.  These things happen on occasion. 
 Slowly reach for the object (this will give technicians time to turn your microphone off, if necessary), 

and put it back where it belongs.  The host (or studio technician) will provide assistance if you have 
difficulty. 
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REPORTER TECHNIQUES 
© 1994, BW Co. 

 
1. Interrupt. 

 
2. Put words in spokesperson’s mouth.  

 
3. State an untruth or distortion as fact or inside information. 

 
4. Go on to another question before the guest makes complete or positive reply on first question. 

 
5. Solicit candid comments “off the record.” 

 
6. Shoot rapid-fire, hostile questions – pressing the interview pace. 

 
7. Demand an answer to a question that can’t be answered.   

 
8. Accused guest of “anti-consumer” action (bias, exorbitant profits, abuse, hiding truth, destruction of 

competition, bribery, etc.).  
 

9. Ask about some specific company/industry/institution policy. 
 

10. Use several increasingly probing follow-up questions on a single subject.  
 

11. Claim not to understand a technical or “company” answer.  
 

12. Pose a tough, complex question for the short interview. 
 

13. In confirming that you understand an answer, the interviewer misinterprets it or misquotes you. 
 

14. Ask spokesperson to respond to controversial or critical statement. 
 

15. Ask spokesperson his personal opinion on a controversial official policy. 
 

16. Ask your opinion of an adversary’s point of view. 
 

17. Position themselves as your friend, on your “side.”  
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EDUCATIONAL MATERIALS 
 INSTRUCTIONS FOR USE 

 
In this section, discussion centers on the educational materials for the Senior Games program.  These 
materials not only educate about Senior Games, but are promotional as well.  As communicators, notice the 
difference in how these materials are written and formatted as compared with the media materials.  The use 
of these educational materials is different, too. 
 
Educational materials include: 
 Posters Newsletters  
 Info fliers Entry forms 
 Fact sheets Web sites 
 
 
 
Instructions: 
 
1.  Know the uses for each educational piece.  Each of the materials is designed for specific uses. 
 

 Posters -- to announce an upcoming event and to give general program information 
 Info Fliers -- to generate initial interest in Senior Games and give general information on 

its goals, objectives, and programs and a contact person/address for more information. 
 Fact sheets -- to be used as handouts and background information on various issues 

(aging, health, arts, fitness, sports, etc.) 
 Newsletters -- to give specific information on programs, people, upcoming events, and to 

allow feedback from participants, sponsors, staff, etc.  To recognize sponsors and 
participants. 

 Entry Forms -- to register for specific activities, provide rules information, scheduling, 
fees, etc. for Senior Games programs 

 
2.  Have plenty of materials on hand. Always have plenty of materials on hand for both planned events and 

regular distribution outlets, as well as for those times when an interested newcomer to the program calls 
for some information. 

 
 
 
Fact sheets can be photocopied on local Senior Games letterhead stationery.  Supplies of NCSG materials 
can be obtained from the NCSG office in Raleigh by Local Games Coordinators. 
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IDEAS FOR WORKING WITH 
EDUCATIONAL MATERIALS  

 
1.  Identify distribution outlets for educational materials.  Since each of the materials is designed for use in 

a specific way, be creative with these uses and decide the best way to distribute the information.  
Aim to have the materials exposed to as many target audiences as possible.  Don't waste the 
materials -- plan their use wisely. 

 
 Posters -- hang them in libraries, senior centers, places where seniors regularly meet, in 

schools (to promote youth involvement), recreation centers, and in church fellowship 
halls 
 

 Info Fliers-- make them available at Senior Games special events, workshops and 
clinics; in senior centers and at other senior gatherings or meeting places; get local 
companies to send them to retirees and older workers (and make them a corporate 
sponsor for doing so!); send them with press releases on Local Games and State Finals, 
send them to your sponsors 
 

 Fact sheets -- make them available in much the same way as the brochures; in addition, 
make issue-specific fact sheet available at appropriate seminars, workshops and clinics 
(i.e. -- one on "walking" at a SilverStriders meeting, one on "exercise/training tips" at 
meeting for new Senior Games participants); use them for newsletter articles. 
 

 Newsletters -- make them available at senior centers, recreation centers; mail to 
sponsors, coordinating and endorsing agencies, Local Games participants, etc. 
 

 Entry Forms -- make them available at clinics, workshops, special events, senior centers, 
other places where senior groups meet, churches, recreation centers, coordinating and 
endorsing agencies, etc. 

 
2.   Localize information.  Whenever possible, add a Local Games identifier to the materials -- a contact 

name and phone number on a poster or at the bottom of a fact sheet; local phone number and 
address in the brochure; photocopy information on Local Games' letterhead if appropriate. 

 
3. Occasionally send a packet of this background information to various audience groups for 

additional exposure.  Send a packet with cover letter, brochures, and some fact sheets to local 
businesses.  Encourage them to share Senior Games information with employees and retirees and 
promote the fact that Senior Games is a community program with a role for everyone. 

 
 Send the information to schools and community groups inviting participation by 

children, students and adults. 
 

 Use these materials for volunteer recruitment packets and fundraising packets. 
 
 



 

 

 
 

INSTRUCTIONS FOR PREPARING A PRESS RELEASE 

1. The press releases NCSG provides are written in the correct format and should be used as a reference. 

2. Retype with accurate information in the “blanks” on plain, white bond paper with no decorative border. 

3. Double-space the body of the news release. 

4. Indent paragraphs with normal spacing between paragraphs. 

5. Put the following information at the top as shown on each sample: 

  Left Justified:   Local Game Name 
      Address 
      Contact:  Local Coordinator’s Name 
      Phone:  Local Coordinator’s Phone Number 

 Right Justified: Two lines below the above information: the release date or 
“For Immediate Release” 

  Left Justified:  Two lines below the release date, put the Title in all caps.   
Underline the entire Title.   
The second line of the Title can be longer than the first, but 
the first line cannot be longer than the second.  
The Title should be interesting and eye catching. 

6. Margins should be one to one-and-a-half inches on all sides. 

7. If at all possible, keep press releases to one page. 

8. When retyping the release, do not include the parentheses and underlines, they are for your reference 
only. 

9. Two to three lines below the end of your press release, put: ### (centered at the bottom of the page). 

10. Submit to all print media in your geographic area. 
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(Local Games Name) 
(Address) 
Contact:  (Local Coordinator Name, Local Games Name) 
Phone:  (Local Coordinator phone #) 
 
 

For Immediate Release 
 
STAFF NAMED FOR (NAME OF LOCAL GAMES)  
 
 (CITY (all caps)) - (Local Games Name) is one of 52 sanctioned programs of North Carolina Senior 

Games, Inc.  They are pleased to announce their staff for the upcoming year. 

 

  (Listing of staff:  name, title, and agency -- Coordinator, Event Director,  

    SilverArts Coordinator, Event Managers, etc.) 

 

 (Local Games Name) will be held (dates).  Volunteers from all areas of the community are 

welcome.  Anyone interested in becoming involved in the Senior Games program as a staff member, 

participant, sponsor or volunteer, please contact:  (Local Coordinator name) at (phone number). 

 North Carolina Senior Games is a nonprofit organization dedicated to providing year-round health 

promotion and education for adults 50 years of age and better.  NCSG is sponsored statewide by the North 

Carolina Division of Aging and Adult Services. For more information visit www.ncseniorgames.org. 

 
 
 

### 
 

Attachments:  Photos and bios on staff 
 
 



 

 

 
(Local Games Name) 
(Address) 
Contact:  (Local Coordinator Name, Local Games Name) 
Phone:  (Local Coordinator phone #) 
 

For Immediate Release 
 
(COMPANY NAME) BECOMES (Local Games Name) SPONSOR 

 (CITY) - (Company Name) has signed on as an official sponsor of the (Local  Games Name).  

Sponsorship by (Company Name) means increased resources to further develop the Senior Games program 

which consists of sports, arts and health promotion programs for adults 50 years of age and better. 

 (Spokesperson’s name), (company name) company spokesperson says, “(company name) is proud 

to become a sponsor of the (Local Games Name).  The company is dedicated to improving the quality of 

life for all people.  We see this as an opportunity to educate and encourage healthier lifestyles for 

everyone.”  (Several sentences about what the company does and where it is located and elaborate on any 

specifics of the sponsorship, i.e., money for kick-off event, scholarships, workshops/clinics, materials, 

equipment, etc.--remember in-kind sponsors!) 

 (Local Games Name) is coordinated by (list agencies/organizations).  Senior Games is sponsored 

statewide by the North Carolina Division of Aging and Adult Services and locally by (list other local 

sponsors).  (Local Games Name) is one of 52 Local Games sanctioned by North Carolina Senior Games.  

N. C. Senior Games is a nonprofit organization dedicated to providing year-round health promotion and 

education for adults 50 years of age and better.  For more information regarding your local Senior Games, 

contact the Local Coordinator, (Local Coordinator name) at (phone #) or visit www.ncseniorgames.org. 

### 



 

 

 
(Local Games Name) 

(Address) 
Contact:  (Local Coordinator Name) 
Phone:  (Local Coordinator phone #) 
 
 

For Immediate Release  
1. MEDIA ADVISORY 

 
 
WHAT: The (# -Number of years your Local Games has been happening) annual (Local Game 

Name)  
 
 
WHO: The most talented area athletes and artists ages 50 and better will compete in the annual 

(Local Games Name) to qualify for the State Finals to be held next fall in NC.  
 
 
WHEN: (Dates of Local Games) 
 
 
WHERE: (Names and Addresses of venues/event sites) 
 
 
WHY: To encourage and challenge all seniors to stay healthy and active 
 
 
 Refer to the attached schedule of events for a complete listing of activities and locations. 
 
 For more information regarding interviews and photo opportunities, contact: 
 (Local Coordinator Name) the Local Coordinator at (phone #). 
 
 (Local Game Name) is one of 52 Local Games sanctioned by North Carolina Senior Games.  For 

more info visit www.ncseniorgames.org. 
 
 N. C. Senior Games is a nonprofit organization dedicated to providing year-round health  

promotion and education for adults 50 years of age and better. 
 
 NCSG is sponsored statewide by the North Carolina Division of Aging and Adult Services. 
 
 
Attachments: Schedule of Events 
             Map   
 

  



 

 

 
 
(Local Games Name) 
(Address) 
Contact:  (Local Coordinator Name, Local Games Name) 
Phone:  (Local Coordinator phone #) 
 
 

For Immediate Release 
 

LOCAL SENIORS ADVANCE TO N C SENIOR GAMES STATE FINALS 

 (CITY (all caps)) - Over (#) area athletes and artists have qualified for the North Carolina Senior 

Games State Finals after award winning performances at (Local Games Name), held in (city/county) on 

(dates).  (Quote from a winner headed to State Finals, re:  significance of being healthy and active and what 

Senior Games means to them, how they have changed their lifestyle since becoming involved in Senior 

Games, etc.) 

 (Local Games Name) is sanctioned by North Carolina Senior Games and is part of a statewide 

network of 52 Local Games for all 100 counties.  The Local Games are held annually to promote health and 

wellness and to qualify participants for State Finals. 

 NCSG is a nonprofit organization dedicated to providing year-round health promotion and 

education for adults 50 years of age and better, and is sponsored statewide by the North Carolina Division 

of Aging and Adult Services.  Other sponsors for (Local Games Name) are (listing of local sponsors).  For 

more information about how to be a participant, sponsor or volunteer at your local Senior Games contact 

your Local Coordinator, (Local Coordinator name) at (phone #). 

 

### 

Attachments:  Local Games action photos 
  



 

 

 
(Local Games Name) 
(Address) 
Contact:  (Local Coordinator Name, Local Games Name) 
Phone:  (Local Coordinator phone #) 
 

For Immediate Release 
 

(LOCAL GAMES NAME) PARTICIPANTS QUALIFY FOR NATIONAL GAMES 
 
 (CITY (all caps)) – At the 2018 North Carolina Senior Games State Finals, the (Local Games 

Name) had (#) participants qualify for the 2019 National Senior Games - the Senior Olympics.  The 

Nationals will be held in the Albuquerque, New Mexico in 2019. 

 The (Local Games Name) qualifiers are:  (participants’ names).  These athletes qualified in sports 

such as golf, basketball, pickleball and cycling - just to name a few. 

 This delegation of (Local Games Name) participants will be competing against qualifiers from 50 

other states, the District of Columbia, Canada and Mexico.  The National Games competition is a biennial 

event and is held in different sites across the United States.  We are honored to have this special group of 

winners represent (County/City/Local Games Name) at the next National Senior Games!   

 North Carolina Senior Games is a nonprofit organization dedicated to providing year-round health 

promotion and education for adults 50 years of age and better, and is sponsored statewide by the North 

Carolina Division of Aging and Adult Services.  Other sponsors for (Local Games) are (listing of local 

sponsors).  For more information about how to be a participant, sponsor or volunteer at your local Senior 

Games, contact your Local Coordinator, (name) at (phone #). 

### 

 



 

 

 
(Local Games Name) 
(Address) 
Contact:  (Local Coordinator Name, Local Games Name) 
Phone:  (Local Coordinator phone #) 
 

For Immediate Release 
 

DON’T MISS YOUR CHANCE TO REGISTER FOR  
NORTH CAROLINA SENIOR GAMES STATE FINALS  
 
(CITY (all caps)) – The registration deadline for the North Carolina Senior Games State Finals is 

approaching quickly!  Seniors who qualified at (Local Games Name) this spring and plan to compete at 

State Finals should pick up an Entry Form at (locations) or call (Local Coordinator) at (Local Coordinator 

phone number).  Entry Packets and online registrations are available at www.ncseniorgames.org.  All State 

Finals Entry Forms must be received by NCSG on August 1st.   

 Senior Games is an exciting health promotion program for adults 50 years of age and better.  There 

are a wide range of activities designed for individuals at various fitness levels.  Some of these activities are 

golf, bowling, tennis, track, softball, basketball and swimming as well as special programs such as 

SilverStriders, the national award winning walking program; SilverLiners, the statewide association for 

senior line dancers; and SilverArts, the statewide arts program that celebrates the accomplishments of 

North Carolina’s senior artists. 

 N.C. Senior Games is sponsored by the North Carolina Division of Aging and Adult Services and is 

a non-profit organization dedicated to providing year round health promotion and education for adults 50 

years of age and better. For more information on how you can be involved with Senior Games call your 

Local Coordinator (Local Coordinator Name) at (Local Coordinator Phone Number) or visit 

www.ncseniorgames.org. 

 
### 



 

 

 
  

  

September 16-22, Durham/Cary/Raleigh 
  

Bocce and Cornhole Tournaments, Clayton Community 
Park, Clayton, Sept 25-26 

Softball Tournament, Thomas Brooks Park, Cary, Oct 4-7 
Pickleball Tournament , Carolina Courts, Concord, Oct 15-17

Golf Tournament , TBD  
Basketball Tournament , TBD 

  
Don’t forget to send in your  

State Finals Entry Form 
(Available on the NCSG website) 

Early Bird Registration Deadline: July 1st 
State Finals Registration Deadline: August 1st  

  

Forms must be received by NCSG by August 1st. 
  

Questions or to volunteer:    
www.ncseniorgames.org 

Or call  
(919) 851-5456 

  

North Carolina Senior Games 

STATE FINALS 2019   

North Carolina 

Senior Games  

STATE FINALS 2019 
  

Sept 16-22, 
Durham/Cary/Raleigh 

  

Bocce and Cornhole Tournaments
Clayton Comm. Park, Clayton, Sept 25-26

Softball Tournament 
Thomas Brooks Park, Cary, Oct 4-7 

Pickleball Tournament  
Carolina Courts, Concord, Oct 15-17 

Golf Tournament 
TBD  

Basketball Tournament 
TBD 

  

Questions or to volunteer:   

www.ncseniorgames.org 
Or call 

(919) 851-5456 

JOIN US FOR A 

CELEBRATION  

OF THE  

HUMAN SPIRIT  

 
North Carolina Senior Games 

STATE FINALS 2019
Bocce and Cornhole 

Tournaments 
Clayton, Sept 25-26 

 

 Softball Tournament 

Thomas Brooks Park, Cary, Oct 4-7 
 

Pickleball Tournament 
Carolina Courts, Concord, Oct 15-17

  
Golf Tournament 

TBD 
  

Basketball Tournament 
TBD 

September  16-22 
Durham/Cary/Raleigh 

  
For more information or to  

volunteer visit our website at: 
  

www.ncseniorgames.org 
  

Or call 
919-851-5456 
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FYI  
The following “Volunteer Promos” are intended 

for use in your publications, mailings, as fliers, or 
on electronic bulletin boards.  Cut out, enlarge, or 

scan in the one that fits into your space.  If you 
need editorial adjustments made, or would like us 

to “personalize” one for you, please contact 
NCSG.  Thanks!   

VOLUNTEER 
for Senior Games  

State Finals 2019 

September 16-22
Durham/Cary/Raleigh

  
Bocce and Cornhole Tournaments 
Clayton Community Park, Clayton,  

Sept 25-26 
 

 Softball Tournament 
Thomas Brooks Park, Cary, Oct 4-7 

 

Pickleball Tournament 
Carolina Courts, Concord, Oct 15-17 

 
Senior Games encourages people to 

stay active, renew old skills, learn 
new ones and exercise a positive 

outlook on life!   
  

For information about  
how you can Volunteer: 

 
Visit www.ncseniorgames.org to 

Volunteer Online or  
Call (919) 851-5456 

  

Email ncsg@ncseniorgames.org 

September 16-22
Durham/Cary/Raleigh 

    
Bocce and Cornhole Tournaments 
Clayton Community Park, Clayton,  

Sept 25-26 
 

 Softball Tournament 
Thomas Brooks Park, Cary, Oct 4-7 

 
Pickleball Tournament 

Carolina Courts, Concord, Oct 15-17 
   

For more information:  
Visit www.ncseniorgames.org to 

Volunteer Online or 
Call (919) 851- 5456  

Email ncsg@ncseniorgames.org

VOLUNTEER 

for  

SENIOR GAMES 

STATE FINALS 2019 

For information about how you can volunteer:  
Visit www.ncseniorgames.org to Volunteer Online or  

Call (919) 851- 5456 
Email ncsg@ncseniorgames.org 

VOLUNTEER  
for NC Senior Games  

  

STATE FINALS 2019 
September 16-22, Durham/Cary/Raleigh

Softball Tournament
Cary, Oct  4-7 

Bocce and Cornhole 
Tournaments, Clayton, Sept 25-26 

Pickleball Tournament
Concord, Oct  15-17
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Remember 

Everybody is a potential – participant, volunteer, sponsor or spectator.   
You never know who is in the audience! 

 

Before the Presentation 
 Ask about your TIME – how much and where and when am I on the program?  Can I come 

early and set up/test equipment? 
 What/who else is on the program?  Other speakers, a meal, entertainment?  Try and get an idea 

of the agenda and try to make sure that you are not the last to present if possible.   
 The room – size, arrangement of tables and chairs, stage, lighting, possible distractions? 
 Equipment – what do they have and does it work?  What do you need to bring?  Ask about 

VCR, TV monitor size, slide projector, screen or white wall, extension cord, podium, table for 
equipment, outlets…etc.   

 Ask how many people will be in the audience or are expected to be there.   
 Find out if they know anything about Senior Games – any participants or volunteers or sponsors 

in the audience? 
 

The Presentation 
 Arrive early (if you can), check out the equipment, secure a helper, and greet as many members 

of the audience as possible.   
 3 P’s of Presentations: Personality, Preparation and Practice 
 Remember that YOU make the presentation – your credibility, clothing, enthusiasm, knowledge 

and sincerity.   
 Remember your PROPS: Info Fliers, DVDs/Video Tapes, Medals/Awards, Equipment, 

SilverArts examples, Entry Forms, Posters/Fliers, and Gifts.  
 Enhance your talk – demonstration or chance to get up and do something, bring your local 

cheerleaders to perform, remember SilverLiners, SilverStriders (bring them along), SilverArts 
(poetry, dancing, music, singing is hard to resist), use testimonials (your own or others). 

 Deal with all of the excuses people have for not getting involved.  
 Make sure everyone knows how to get more information before you leave.   
 Remember to STAND UP, SPEAK UP and SHUT UP! 

-About 15 minutes is the average audience attention span (have I lost you yet?)  Pay attention to 
your audience’s reaction – read your audience.  

 Give the audience a chance to ask questions; don’t use up all of your time and then run out the 
door.   

 
 

THE SENIOR GAMES 
PRESENTATION 
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 Have a BACK UP PLAN and anticipate some of the following: 
-  Power Failure 
- Room with big windows and NO shades 
- Bulb blows 
- Tape jams 
- You are given less (or more) time than you planned for 
- Speaker before you “steals your thunder” or time 
- A negative comment from a member of the audience 
- No microphone for large audience/room 
- A paisley wall-papered wall for your screen 
- Your mind goes BLANK! 

 
 

 After the Presentation 
 Follow up with a phone call or note to thank the person who invited you,  and ask if they 

need additional materials or if any questions came up afterwards that you could help 
with. 
 

 You may want a second chance with a group if you sensed a lot of interest or if you feel 
they seemed reluctant and you know with one more chance you will have them hooked! 
 

 Don’t be too hard on yourself.  You’ll improve with every presentation and develop your 
own tricks of the trade, gimmicks and props.  No one has more credibility than you to 
speak on Senior Games and besides, you know more than anyone else in the room on the 
subject.  Have fun and so will your audience.   

 
 
 
 
 

Good luck and thank you for being a NC Senior Games Ambassador!   
You’ll do great! 
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Note:  Handout the “NCSG Info Flier” 
 
Introduction – 
 
 Introduce self 
 Thank contact person(s) and/or organization 
 
What is North Carolina Senior Games? 
 
 Statewide health, recreation & wellness program 
 Open to all state residents 50 years of age and better 
 Began in 1983 (This is the __ year) 
 Why people participate:       

Fun – Fitness – Family – Friends - Fellowship 
  
 53 Local Organizations/Games serving all 100 counties 
 Our Local Game serves __________________ (area(s)) 
 

LOCAL SENIOR GAMES – STATE FINALS – NATIONAL SENIOR GAMES     
  (every 2 years) 

Sports   
 
 #____ Events – different intensities; something for everyone! 
 SilverStriders Fun Walk – non-competitive, state qualifying event 
 Age increments for competition – 5 years (Ex: 60-64, 65-69, up to 104!) 
 Age on December 31 - determines your competition age 
 
SilverArts 
 
 Categories – Visual, Literary, Heritage, Performing and Cheerleading 
 Lots of sub-categories 
 No age categories 
 Entry created after age 50 
 Entry created within last 2 years 
 Sub-Category requirements are available (size, length, weight, etc.) 
 
Mention any “special events or activities” offered by your Local Game: 
 
 Example of Adaptive Events: 
   
  For physically challenged persons 

Events – Basketball shooting, bocce, football throw, ring toss, horseshoes, wheelchair race 
  Date/place/time –  
  No entry fee 
  

NCSG AMBASSADOR’S PRESENTATION OUTLINE (SAMPLE) 
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Health Expo 
 
  Health care agencies and companies provide information and screenings 
 
General Information on our Local Game: 
 
 Dates – 
 
 Main Event Days – 
 
 Entry fee - $_____ - includes: 
  Souvenir program 
  Race number 
  Tote bag 
  T-shirt 
  Healthy snack 
  Opening Ceremonies 
  Health Expo – 
  Certificate of Participation 
  Awards 
  
 Entry deadline –  
 
 Early Bird Deadline – save $______! 
 
  
 VOLUNTEERS ARE ALWAYS NEEDED 
 
  BE A PARTICIPANT, VOLUNTEER, SPONSOR OR SPECTATOR 
 
For more information: Visit NCSG website:  www.ncseniorgames.org or call our Local Games 
Coordinator:   Name__________________ and Phone #_______________________________. 
 
 
QUESTION/ANSWER PERIOD 
 
 
 
 
 
 
 
 
 
 

Thanks to NCSG Ambassador Judith Moss from the Down East Senior Games 
for sharing this sample presentation outline. 
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NCSG VIDEO SHOWMANSHIP TIPS  
 
 
Video provides motion, color and sound to a presentation.  It is important that the technology used to 
display the video image (TV monitor or a projection system) is appropriate for the size of the audience.  
Some systems can be difficult to operate so you should assemble and test all of the components of the 
system well in advance of the presentation.   
 
The following generic tips apply to the enhancement of video presentations: 
 
 Sight lines.  Check lighting, seating, and volume control to be sure that everyone can see and hear the 

presentation.  Go to the back and corners of the room to test sight lines and volume.  
 Mental set.  Get viewers mentally prepared by briefly reviewing previously related comments and 

evoking questions about the current topic.  
 Advance organizer. Set your audience up for what they are about to see.  Refer to the Info Flier and 

other Senior Games information for details.   
 Vocabulary.  Preview any new vocabulary. 
 Short segments.  Show only 6 to 10 minutes of a video at any one time.  Rather than showing a 30 

minute video from start to finish, increase viewer learning and retention by using the following 
technique: Introduce the first segment and show about an 8-minute segment of the video, stopping at a 
logical breaking point.  Discuss the segment and then introduce the second segment, tying it to the first.  
Show the second 8-minute segment and repeat the procedure.  Of course, you may chose to show only a 
part of a video.  You do not have to show it all.  An audience’s attention span is short! 

 Role model.  Get involved in the program yourself.  Watch attentively and respond.   
 Follow up.  Reinforce the presentation with meaningful follow up activities and information. 
 Light control.  When using video projection with videotape or videodisk, dim the lights.  Turn lights 

off, if dimming is not available.  If you are using a TV monitor, you may use normal room lighting.  
Dim lights above and behind the monitor if possible. 

 
 
Video Playback Equipment 

 
 Video record/playback machines are highly sophisticated electronic instruments.  Maintenance and 
repair, consequently, should generally be left to the specialist.  In addition, videotape recorder/players are 
far from standardized in their various mechanisms and modes of operation.  Allow time to learn and 
practice with your new or borrowed equipment. 
 
 
TV Monitors 

 
Most video projection equipment you use is likely to be a TV monitor.  Ask the size of the screen in 
advance to determine if it is appropriate for your anticipated audience.  A 19” screen, for example, is small 
and not appropriate for more than 10-15 people in most cases. 
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Video Projectors 

 
 Studies have shown that audiences are attentive to images projected onto a large screen.  Video 
images can be projected using video projectors.  They connect to any videocassette recorder, videodisc 
player, live television, or video camera.  Some models include a self contained VHS video cassette player.  
Video projectors work well with large audiences (up to several hundred) and for visuals requiring a high 
degree of detail.  Most project an image up to 4 feet by 6 feet. The equipment may be placed on a cart, 
mounted to the ceiling, or converted for rear-screen projection.  Each time the video projector is moved it 
must be adjusted to ensure a sharp image. 
 
 
Using Video Well 

 
 Preview the Materials.  Is the video rewound and cued to the start?  Do you know how many minutes 

the video will last and where your stopping points will be? 
 Prepare the Materials.  You will need to schedule the video and the appropriate playback equipment.  

Set up and check the equipment for proper operation before the audience arrives.  Remember to have an 
extra extension cord.  Decide how you are going to introduce the material and what the follow-up 
activities will be (discussion, questions, handouts, etc.).  Assemble or create your adjunct media and 
materials, such as handouts, sample Senior Games items such as medals, t-shirts, entry forms, etc.   

 Prepare the Environment.  Before viewers can enjoy any media presentation, they first have to be able 
to see it and hear it.  Provide proper lighting, seating, and volume control.  Test everything! 

 Prepare the Audience.  Learning is greatly enhanced when viewers are prepared for the coming activity 
or information.  Before a video, review previously related information.  Create a “need to know.”  
Mention specific things to watch for in the video.  If you are presenting large amounts of new 
information, give viewers some advance organizers, or give them “memory hooks” on which they can 
hang the new ideas.  Be sure to preview any new vocabulary as needed.   

 Provide the Learning Experience.  Be enthusiastic about the material!  Situate yourself so that you can 
observe viewer reactions.  Watch for cues indicating interest areas, boredom, or potential questions.  
Note individual reactions for possible use in the follow up discussion.   

 Encourage Viewer Participation.  Stimulate response after the presentation.  Viewers are quick to act 
according to your attitude toward the material.   

 Evaluate and Revise. Evaluate and prepare for the next showing.  Rewind the video after you conclude 
so it will be ready for the next presentation.  Reflect on the presentation.  Think about how and when 
the video was used in your presentation.  How would you change your format/agenda for the next time? 

 
 
Sources: 
 
Heinich, Molenda, Russell, Smaldino; Instructional Media and Technologies for Learning, 5th & 6th editions 
 
Newby, Stepich, Lehman, Russell; Industrial Technologies for Teaching and Learning Designing Instruction, Integrating 
Computers and Using Media, 3rd edition 
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APPEARING ON TELEVISION AND THE RADIO  
 
You are a spokesperson for NCSG and your Local Games.  What you, or your PR volunteers do locally 
may affect all Games in the state.  When you appear on radio and television news and public affairs 
programs, you will be communicating vital health, fitness and aging information to seniors, their families, 
friends, community leaders and potential corporate sponsors. 
 
The information provided in this section will help you fully utilize your communication skills during 
presentations and interviews, and present the Senior Games message with confidence and authority. 
 
PREPARATION 
1. Know your message.  Although you won’t have total control of the interview situation, you should 

know what you want to say before the interview begins.  Review the background information you have 
provided about your program.  Develop a list of important points to cover during the interview, and 
consider adding personal anecdotes about the impact of healthy behavior changes on you, your family 
or friends. 

 
2. Know the program.  Watch or listen to the program in advance of your appearance.  Pay close 

attention to the interviewer’s style, types of questions asked, physical layout of the set, and the program 
format.  Does the interviewer appear well prepared or uninformed?  Is he/she casual, formal, charming, 
challenging, abrasive?  Does the studio audience participate in the program?  Does the interviewer take 
questions from telephone callers? 
 

3. Know your audience.  The program’s time slot, content and commercial announcements will tell you a 
lot about the audience with whom you will be communicating.  Evening news programs are directed at 
a general audience, daytime talk shows tend to feature issues of concern to homemakers and retired 
persons, weekend public affairs programs are targeted at a well-educated, upscale audience. 
 

4. Target your message.  Use the information you have obtained about the program to construct a 
message that is interesting and significant to your audience. 
 

5. Target your presentation.  Use the knowledge you acquired about the interviewer’s personality and 
the program’s format to style your presentation.  If you are appearing on an evening news program, be 
prepared to deliver the key points in less than three (3) minutes.  If you are the sole guest on a 30-
minute talk show, make certain you have 20 minutes worth of information to deliver.  “Call-in” 
programs offer you a unique opportunity to directly involve your audience.  Structure your presentation 
to be brief and allow for a maximum number of calls. 

 
 
PRACTICE 
Your primary objective during each interview is to make your key points before you go off the air...and that 
takes practice.  The interviewer may not ask the "right" questions, so you must be prepared to create 
opportunities to get your points across.  Develop the key points you want to make. 
 
1.  Rehearse your answers.  Get a friend to play the role of an interviewer and, if possible, tape record 

your rehearsal.  Have your friend ask you easy questions at first, then progress to more difficult ones.  
Think of the toughest questions possible, and keep practicing your answers until you and your coach are 
satisfied with the results.  Speak in common terms.  Be sure your friend understands your message. 
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2.  Reverse roles.  You ask the questions and have your friend provide the answers.  You may come up 

with some tough questions that you overlooked before and discover what it's like to be an interviewer. 
 
3.  Sharpen your response time.  Practice forming your answers the moment you know the question.  In 

many cases, you will know the nature of a question before the interviewer has finished with it. 
4.  Construct your answers by shaping your conclusion first.  Follow-up with substantive phrases, and 

complete your answer with a key message. 
 
Example:   

Question:  Isn't physical activity like what takes place in Senior Games dangerous for older adults? 
 

Answer:  No. Research shows that no one is too old to exercise, especially at the level for which 
they have trained.  However, anyone planning to participate in regular physical exercise 
should first consult his or her doctor.  Senior Games provides a training program, along with 
support and motivation, for seniors to be or become physically active and live healthy 
lifestyles. 
Avoid repeating a negative comment in your answer -- which only reinforces it to your 
audience. 

 
5.  Practice brevity.  Limit your answers to three or four sentences, about 30 seconds in length.  After you 

have responded to a question, move quickly to a key point you want to make. 
 
6.  Practice making eye contact.  Look at the interviewer, not the camera.  Speak to the interviewer just as 

you would in a normal conversation. 
 
7.  Practice remaining calm under fire.  Be animated but smile only when it is appropriate -- you are not 

talking about a funny topic.  On occasion, an interviewer may try to excite you by raising his or her 
voice.  Your immediate response should be to lower yours.  You will appear calm, and the interviewer 
will seem out of line. 

 
8.  Practice seated in front of a mirror.  You will likely be seated during an interview.  Sit erect and lean 

slightly toward the interviewer.  Crossed legs or ankles give a more relaxed, neater appearance.  Do not 
swivel in your chair.  Be sure to check the appearance of your clothing when you are seated.  What 
looks good standing may not be appropriate during a sit-down interview. 
 
 

PERFORMANCE 
Participating in a radio or television interview is like playing a part in a theatrical performance, complete 
with make-up, costumes, and special effects.  Here are some tips that will help you get rave reviews. 
 
1. Television Interview.  The information must be on target, but the impression you leave with the 

audience is what counts.  Some experts claim that the message you deliver is 7% words, 38% voice and 
55% non-verbal communications.  On television your appearance and body language will often make 
the difference between success and failure. 
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Before you go on... 
 

 Wear clothes in which you feel comfortable and in a color that looks best on you.  If possible, avoid 
wearing a bright white shirt or blouse, patterns or designs that may distract your audience -- no flashy 
ties/jewelry.  If you wear thick glasses which reflect light, consider taking them off, but only if you 
won't squint.  Learn the colors of the "set" and wear an appropriate color to stand out, but not clash or 
fade into the background. 
 

 Women should wear make-up -- the studio may not provide it.  If you are given an opportunity to have 
the studio apply make-up, take advantage of it. 
 

 Arrive at the television station early.  You may have an opportunity to meet with the producer or host 
and work out the details of the interview. 
 

 Review your list of important points.  Do not use notes during the interview. 
 

 If appropriate, remind the producer or director that you have slides you would like to use during the 
interview.  Make certain they understand the order in which you intend to use them.  Offer the use of 
"clips" from the Senior Games videos. 
 

 If possible, talk with the interviewer about the subjects you would like to cover and determine his or her 
special interest. 
 

 If there are other guests, try to determine their points-of-view before you go on the air.  That will give 
you some time to shape your responses. 
 

 When you are ushered into the studio, make certain that you are comfortable with your surroundings.  If 
you must sit in a swivel chair, have it locked so that you won't inadvertently begin to move around in it. 
 

 A technician may attach a microphone to your tie or blouse.  Make sure your clothing still looks straight 
and not disheveled. 
 
When you're on the air... 
 

 If you are nervous, take a few deep breaths.  Think about your key points.  Remember, you are well 
prepared for anything. 
 

 Look directly at the interviewer -- not the camera. 
 

 Keep your answers brief and to the point. 
 

 Speak in common terms. 
 

 Avoid unnecessary gestures.  Too many hand movements may be distracting. 
 

 During a commercial break, remember the points you hope to cover.  Suggest that the interviewer try 
and discuss those issues.  Be aware of the time remaining. 
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 Remember you are on television to register your viewpoint in a positive and authoritative way. 

 
 Never repeat a negative question or comment. 

 
 If you do not know the answer to a question, do not be afraid to say so. 

 
 Remember that you can defuse a highly charged question by remaining relaxed.  Stay calm and try to 

enjoy the experience. 
 

2.  Radio Interview.  Radio is quite distinct from television.  Radio audiences are more specialized, 
interviews are less formal, and you need not worry about appearance.  Radio interviews often involve direct 
interaction with the audience.  Generally, follow the same preparation and rehearsal procedures you would 
use for a television interview.  Remember, on radio it is okay to refer to your notes -- just do not make 
noise.  If you are appearing on a call-in program, keep these tips in mind: 
 
 Keep your commentary brief so there will be an opportunity for callers to ask questions and express 

their views. 
 
 Producers will try and screen calls.  When a caller asks a totally irrelevant question, give a brief answer 

and move quickly into a major point that you wish to present before the end of the program. 
 
 Always be courteous with callers.  If a caller is out-of-control or hogging airtime, the host will handle 

the situation. 
 
 Remember that the host is interested in generating calls.  To avoid being made the victim of his or her 

attempt to create controversy, offer suggestions for dealing with a lull.  One idea is to invite callers to 
tell about a senior they know who began regular exercise late in life, but has greatly benefited and 
improved their lifestyle as a result.  Another is to invite seniors to discuss the difference regular fitness 
activity has made in their lives. 

 
3.  Follow-up. 
 Ask if it would be possible for you to have a tape of the interview (most stations will not provide it 

without a charge -- but it's worth a try). 
 
 Send a follow-up thank-you note to the host/producer.  It is important for you to maintain a good 

relationship with the media.  Involve them in your Senior Games program. 
 
 


